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Abstract 
The Swedish Green Party is the only political party in Sweden who have two spokespersons 

instead of one party leader. An internal conflict in the party on whether the leadership model 

benefits them or hinders them in being able to communicate and reach out to voters became 

the starting point for this thesis.  

The leadership model of co-leaders is highly unresearched in relation to political parties. The 

model might be uncommon but is seen to be used in political parties around the world. While 

some previous research have been done in relation to the co-leaders own experiences, the 

perspective of the voter is missing. By conducting qualitative semi-structured interviews with 

10 Swedish citizens, this thesis aimed at contributing to filling this research gap. The aim of 

the thesis was thus to research voters’ perceptions about the Swedish green party's choice of 

having two spokespersons instead of one party leader and whether that affects the trust in the 

party and makes it more difficult for them to communicate and reach out to voters. 

The theoretical background consists of theories and concepts of collective-leadership, 

leadership characteristics, party communication and political trust. These topics are then 

further explained, and their relation to each other is examined, in the chapter with previous 

research. The result of the study shows that voters overall view the co-leadership model as 

confusing, and that the party's communication is negatively affected by the implementation of 

two spokespersons because voters lack a clear “face” to associate to the party and this makes 

them messy in the eyes of the voters. This perception was shared among most participants that 

also commonly shared the understanding that the leadership model foremost benefited the 

spokespersons themselves. 
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1. Introduction 
In October of 2022 several hight profile members within the Swedish green party spoke up 

about the change they wanted to see within the party, going from two spokespersons to one. 

Among them was former member of parliament Lorentz Tovatt and Aida Badeli, former 

spokesperson for the green youths. The background of this suggestion is that the 

spokespersons for a long time have had low trust among voters and Tovatt and Badeli claims 

that the model of two spokespersons is to unclear for voters (Skoglund, 2022). 

Since then, this has been heavily debated within the party. While some within the party, such 

as the green youths and the green students, want to make a change within the party leadership 

structure, there are still a huge part of the party that wants to keep the current spokesperson 

model. The chairman of the party board Marcus Friberg claims that the current model has 

been with them since early in the history of the party and thinks it works well as it is (TT, 

2023). While the current spokesperson for the green youths, Rebecca Forsberg, states that: 

“Some party leaders are more like influencers today, and you don´t get double the amount of 

media space if you are two, you share it” (Söderlund, 2023). The main argument in this 

debate is that the model of two spokespersons hinder the party of reaching out to voters, 

making it a communication issue (TT, 2023). The issue was debated and brought up to a vote 

during the party's congress in November 2023. It was decided that the party is going to 

continue with two spokespersons, but it was a close vote with 142 people voting in favour of 

the current model, and 112 voting against it (Dahlin, 2023).  

Research knows the two-leader approach as co-leadership (Meuser et al., 2016, p. 1390), 

which entails that instead of one single leader at the top the leadership is shared between two, 

or more, individuals. While there are positive aspects of a co-leadership model, such as it 

enables leaders with different competences to be available in the organization at the same 

time. It is, on the other hand, according to Campus et al. (2021, p. 3), difficult to deny the 

positive effect a strong single leader can have in a complex organization. These leaders 

commonly get associated as the “face” of their organizations and therefore also have an 

important role in the organization’s communication (2021, p. 201). Co-leadership has 

previously been researched in settings such as healthcare and education (Kocolowski, 2010, p. 

22), but not in organizations resembling political parties. The latest disagreement related to 

the co-leadership model in the Swedish Green Party and the growing question of how it 



2 

serves them, made it clear that there is a lack of previous research on which effects this have 

on an organization such as a political party. 

The internal conflict over the co-leadership model in the party together with the inherently 

low numbers of trust in the party's spokespersons, as well as in the party, sparked an interest 

in how these factors relate to each other. But the biggest questions seemed to be ignored, what 

do the voters think? Are the low numbers of trust related to the co-leadership in the party and 

is it hindering the party in reaching voters? How factors as trust and communication are 

affected by a co-leadership model in politics, both within the party as well as with voters, is 

because the rarity of the model, not very researched. There is a clear research gap that this 

thesis aims to at least start to fill.  

1.1 Study aims and research questions 
The aim of the study is to research voters’ perceptions about the Swedish green party's choice 

of having two spokespersons instead of one party leader and whether that affects the trust in 

the party and makes it more difficult for them to communicate and reach out to voters. The 

two overarching research questions to be answered in this thesis are: 1) what are voters’ 

perceptions on how co-leadership affects party communication, and 2) what are voters 

perceptions on how leadership affect their trust in a party.   

1.2 Relevance and knowledge contribution 

With the knowledge of the last years events within the Swedish green party it is clear that the 

party is struggling. They are facing some serious communication issues being unable to reach 

out to new voters and struggling with low trust in their spokespersons. They also struggle with 

an internal divide in the party with people wanting to see the party change in different ways, 

or simply just stay the same. The area of collective leadership in politics is a highly 

unresearched area so far, which probably relates to there being relatively few parties that have 

more than one party leader. In Sweden for example the Green Party is the only one. From an 

academic perspective it is therefore interesting to research a leadership style that is less 

common in political parties, and the possible affect this have on the party's ability to reach 

voters as well as how this affects the voters trust in the party. More recently research have 

pointed towards how the individual politician have become more important, at the expense of 

the party as a team (Campus et al., 2021, p. 3). This personalization of politics some claims 
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have a positive relation to voter trust, where in a society with a growing distance between the 

political elite and the electorate, the personal connection individual politicians can create with 

voters can help restore this trust (Starke et al., 2020). This also connects to the personality of 

these politicians since with more likable politicians comes a growing trust in government 

(Starke et al., 2020).  It is unclear how this affects a party that does not have a party leader but 

rather a team of two spokespersons at the top, such as the Swedish Green Party has. 

Researchers have started to question how co-leaderships, which seemingly lacks a clear 

“face”, affects such factors as trust and communication (Campus et al., 2021, p. 201).  

When it comes to the societal relevance of this study it lies in that the study’s focus is the 

Swedish green party and since the party is in the Swedish parliament and previously had a 

position in the Swedish government it is important from a societal perspective to gain more 

knowledge about them and how the use of co-leaders affect them and affects voters. The 

perspective of the voters seems to have been overlooked in the party's debate so to gain 

knowledge of how they perceive the leadership model will help us also understand how that 

might have an effect on voters’ trust, or rather lack of trust, in the party.  

1.3 Disposition of the thesis 

First, the theoretical framework with theories and concepts relevant for the study will be 

presented, followed by a chapter with previous research. These two chapters will provide all 

the necessary information to understand the topic of the study. Thereafter, the method used to 

conduct the study will be disclosed, for this study the method of choice was qualitative 

interviews and will be explained in detail in the chapter. The last part of the study involves the 

results chapter followed by a discussion where the research questions will be answered.  

2. Theoretical background  

The theoretical framework will start off by introducing the concepts of leadership and 

collective leadership before moving on to theories related to character traits and trust. There 

will also be a part that introduces party communication and the role of the party leader. 

Lastly, in the final chapter you will find an introduction to the Swedish Green Party and voter 

trust in the party.  
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2.1 Leadership 

According to O’Toole et al. (2002, p. 65) leadership has commonly been seen as a position to 

be held by one person, this view of leadership applies no matter if it’s a country or company 

that’s being led. Zhu et al. (2018, p. 835) similarly states that leadership historically has been 

a top-down hierarchical process with one formal leader. Furthermore, O´Toole et al. (2002, p. 

65) claim that the concept of shared leadership has been ignored, when it comes to what we 

study and research as well as what we get taught, leadership is conducted by one person only 

(O´Toole et al., 2002, p. 66). The idea of leadership being a position that can only be held by 

one single person is, according to O’Toole et al. (2002, p. 65) a universal myth. Kocolowski 

(2010, p. 22) agrees that there is a lack of research in the field of shared leadership, even 

though the concept of shared leadership is not new and have been practiced for centuries. 

Kocolowski (Kocolowski, 2010, p. 22) states that the little research that is available has 

mostly been studied in relation to healthcare and education.  

Leadership (Kocolowski, 2010, p. 22) determines the success or failure of all organizations. 

In today's environment it is has become difficult for a single person to have all the necessary 

competences to alone lead an organization. According to O’Toole et al. (2002, p. 68) there are 

several examples of when a shared leadership structured has failed, and the authors point out 

that shared leadership is not always preferable over a single leadership model, there are 

arguments in favour of and against both models. O’Toole et al. (2002, p. 68) does argue in 

favour of shared leadership but claim that a co-leadership model should only be used if “… 

the challenges a corporation faces are so complex that they require a set of skills too broad to 

be possessed by any one individual”.  

Based on observations made by O´Toole et al. (2002, p. 71) in their study the authors have 

identified several factors that effects the success of a co-leadership. These factors involve how 

complementary the leaders are with each other when it comes to their skills and attitudes, how 

the leaders work together and whether or not they were chosen as a team or individually. 

Other important factors are how well the co-leaders can communicate and handle crises and 

how well they can agree on a common stance in important issues (O´Toole et al., 2002, p. 78). 

When it comes to the factor regarding how complementary the co-leaders are studies has 

shown that they are more likely to succeed as co-leaders when they have different tasks-and 

roles to each other, compensating for each other’s strengths and weaknesses (O´Toole et al., 
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2002, p. 74-75). Further, in regard to the factor of the creation of co-leaders it is shown that it 

is more commonly a success when the leaders are co-founders, the reason for this being that 

they have usually decided themselves to be partners and collaborate (O´Toole et al., 2002, p. 

72).  

2.2 Collective leadership 

More recently, the idea of the individual single leader at the top has been challenged by an 

increasing attention on collective or shared leadership (Campus et al., 2021, p. 15). There are 

several ways of defining shared leadership, but most researchers agree on that there is a lack 

of a common definition and conceptualization of the concept (Zhu et al, 2018; Kocolowski, 

2010). Carson et al. (2007, p. 1218) shortly define shared leadership as a team effort where 

the distribution of leadership is shared across multiple team members. Similarly, Meuser et al. 

(2016, p. 1390) define shared leadership as leadership that is shared between multiple 

individuals instead of one single leader. A little different, Craig et al. (2010, p. 339) 

conceptualize shared leadership based on the idea that leadership is a social process, as 

something that happens between people. Carson et al. (2018, p. 1220) has come up with a 

conceptualization of shared leadership based upon a continuum on how many leadership 

sources there are within the organization. In the low end of this continuum is organizations 

with one single individual as a leader of a team. In the highest end of the continuum is 

organizations where multiple, if not all, individuals within the team have leadership influence. 

According to Campus et al. (2021, p. 16) who studies collective leadership in a political 

context, shared leadership is by definition also applicable when it comes to leadership 

couples. Campus et al. (Campus, 2021, p. 15) differentiate between shared- and collective 

leadership by explaining that shared leadership focus on leadership being horizontal with 

team members dividing the leadership between them contra the usual hierarchical leadership 

model with one leader in the top. Collective leadership, they claim, can be viewed as a type of 

shared leadership with smaller teams in the top sharing the leadership position. A “two-person 

case of shared leadership” (Campus, 2021, p. 16). 

Alvarez et al. (2007, p. 10) describes that a positive aspect of collective leadership is that it 

enables leaders with different competences to be available in an organization at the same time, 

dividing tasks in between each other in a way that wouldn’t be possible with one single 

leader. To be successful in a co-leadership structure there are several qualities the leaders 
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should possess. It is particularly important that there is no competition between the leaders, 

there should be no ambition of any of them to hold the position alone (Alvarez, 2007, p. 12). 

Further, according to Alvarez et al. (2007, p. 12) the leaders should be complementary, 

compatible, and committed to each other. The authors especially highlight the importance of 

making the communication work – between each other as well as outwards, to people outside 

the organization. Mumfort et al. (2012, p. 410) also points towards the importance of open 

communication both between the leaders themselves and between leaders and their 

organization. Further, the co-leaders need to be able to speak with a shared voice to external 

stakeholders as well as within the organization (Alvarez et al., 2007, p. 14), and should be 

able to speak for each other.  

Lastly, Alvarez et al. (2007, p. 13-14) stresses the importance of re-evaluation. The re-

evaluation of the co-leadership could mean that the organization come to the insight that a 

change of leaders is needed, either one of the leaders or both. The insight can also lead to the 

conclusion that the leadership structure is not working at all anymore and a single leader 

would be preferable. This conclusion does not have to be because the co-leadership has failed 

but due to a change in time for example, what has previously worked might not work right 

now. Mumfort et al. (2015, p. 410) argues that collective leadership is most effective in 

organizations that are stable, more unstable organizations have lower potential to succeed 

with a collective leadership model. Times of turmoil can therefore be a potential reason for a 

change of the collective leadership structure. 

2.3 Leadership characteristics  

After defining leadership, the following chapter will discuss which character traits that are 

required for good leadership.  

2.3.1 Trait theory in leadership and its relationship to political leaders 
The trait theory of leadership proposes that leader emergence and effectiveness is influenced 

by a person’s personality traits, and that leaders possess certain traits that differentiates them 

from other people and make them become more successful leaders (Colbert et al., 2012, p. 

670; Wyatt & Silvester, 2018, p. 609). Such traits, among others, being integrity, honesty, and 

confidence (Pidgeon, 2017, p. 339). 
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During the last few years, studies have become increasingly interested in how personality 

traits in politics relate to voter behaviour, political participation, and voters’ ideal candidates 

(Wyatt & Silvester, 2018, p. 611). Character traits that relate to personality (Wyatt & 

Silvester, 2018, p. 612) are specifically important for political leaders since they themselves 

need to be able to influence and get along with others to be able to do their job successfully. 

Some specific competences that are needed for a politician are being able to communicate 

well to different audiences, handle complex information, have a clear vision, question 

assumptions and be able to listen to others. 

There are different ways to structure and study personality traits. More recent research 

categorizes similar traits into personality factors instead of looking into singular traits 

(Nichols, 2014, p, 659). When it comes to researching character traits among politicians on 

the other hand, it is common to refer to four factors being warmth, competence, integrity, and 

benevolence/empathy (Bruckmüller & Methner, 2019, p. 13). Two of these, warmth and 

competence, will be the focus of this thesis and will further be explained below.  

2.3.2 Warmth and competence 
According to Laustsen and Bor (2017, p. 96) plenty of researchers have come to the 

conclusion that voters base their electoral choice to a great extent on character evaluations of 

political candidates. A candidate associated with having a more positive personality is more 

likely to reach electoral success and victory. Warmth and competence are two of the most 

common traits to investigate when it comes to political leaders (Bennett et al., 2019; Cuddy et 

al., 2011; Bruckmüller & Methner, 2019; Fiske et al., 2007; Laustsen, 2017). Traits related to 

the dimension of warmth are friendly, well-intentioned, trustworthy, tolerant, honest, sincere, 

good natured, generous, fair, humorous, empathetic, likable, helpful, integrity, compassionate, 

righteous, unselfish and understanding (Bennett et al., 2019; Cuddy et al., 2011; Bruckmüller 

& Methner, 2019; Fiske et al., 2007; Laustsen, 2017; Ferreira Da Silva & Costa 2019; 

Wojciszke, 1996). While traits related to the dimension of competence are confidence, 

independence, competitiveness, intelligence, capableness, skillfulness, efficient, 

knowledgeable, determined, charismatic, clever, powerful, strong leader, dominant, 

foresighted, tough-minded and good-looking (Bennett et al., 2019; Bruckmüller & Methner, 

2019;  Cuddy et al., 2011; Ferreira Da Silva & Costa 2019; Fiske et al., 2007; Laustsen, 2017; 

Wojciszke, 1996). 
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Party leaders have an increasingly important role, they attain more media exposure, they 

become more important within their own parties and voters find them more important when 

making their voting decisions (Ferreira Da Silva & Costa, 2019, p. 117). There can be seen to 

be three main reasons for why voters use traits as a way of evaluating political leaders 

(Ferreira Da Silva & Costa, 2019, p. 119-120). The first reason being that people use traits in 

their everyday life to assess others around them, by doing the same when it comes to political 

leaders provides voters with easily accessible information. Using traits to evaluate political 

leaders can be seen as assessment shortcuts. The second reason being that since it has become 

more common for political parties to use their candidates in their campaigns and highlight 

their strength and their opponents’ weaknesses, traits has become a way for voters to compare 

the candidates and use them to make assessments. The last reason is that voters use the 

personality traits of politicians to imagine how they would act in certain situations, such as a 

crisis.  

2.4 Communication 

This next chapter will give an overview of what political communication entails before moving on to 

discuss party communication, specifically how political parties to a large extent rely on their party 

leaders to be the main link between them and their voters when it comes to communicating the party’s 

politics.  

2.4.1. Political communication 

Political communication can be conceptualized as “purposeful communication about politics”. 

This includes all communication by politicians and political actors with the purpose of 

achieving specific goals, communication by non-politicians, such as voters, addressed to 

politicians, and communication in news reports and media discussions about these actors and 

their activities (McNair, 2017, p. 4). Similarly, political communication refers to the flow of 

information and the exchange of messages of political actors and citizens (Esser & Pfetsch, 

2020, p. 3). Political communication can today be seen as a mix of public and personalized 

communication shared on both mass- and social media by both professional- and non-

professional communicators (Esser & Pfetsch, 2020, p. 3). This has led to that the previously 

most powerful organizations such as the political party and legacy news media are losing 

some of their importance (Esser & Pfetsch, 2020, p. 5). Important when it comes to political 
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communication is that it is not the source of the message that makes the communication 

political, but its content and purpose (McNair, 2017, p. 3). The purpose of all political 

communication is to persuade and effect the audience, without an audience no political 

message will have any relevance at all (McNair, 2017, p. 10). When it comes to the audience, 

their exposure to political communication and political messages impacts their capacity to 

perform their political roles, meaning that it is important to properly identify which type of 

political communication and which messages leads to positive democratically effects as 

higher levels of political knowledge and participation, and which messages that have the 

opposite effects on democracy (Esser & Pfetsch, 2020, p. 27).  

2.4.2 The evolvement of the ways political parties’ communication with voters 

One such political actor, as talked about above, being political parties, which no matter 

political ideology, all share the goal of convincing a population that their policies are the best 

ones (McNair, 2017, p. 6). To do this they rely on their skills to communicate with these 

people. How parties communicate with voters have changed from being via public meetings 

and newspaper coverage to today where they are dependent on online platforms, such as 

various forms of social media (McNair, 2017, p. 6). A reason for this change being that 

politics have become mediated, meaning that news media have become the primary source of 

information about politics as well as the main channel for political actors and voters to 

communicate (Strömbäck & Van Aelst, 2013, p. 343). In Sweden television is the number one 

source citizens turn to for news, followed by online news platforms and apps, and on a fourth-

place social media, if looking at only young swedes social media would instead be the number 

one source for news consumption (Svenskarna och internet, 2023). The use of television as a 

news source and therefore also as a major source of political information for voters have 

deepened the party’s reliance on the personal appeal of their party leaders in their 

communication with voters (Garzia, 2013, p. 535). The reason for this being that television in 

its nature is personality-based and by being so the “person” have become more important. 

This have led to a view of party leaders personifying their parties which further have led to a 

strong association between individuals’ partisanship and their assessments of party leaders 

(Garzia, 2013, p. 535).  
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2.4.3 The role of the party leader  

Further, research on the role- and importance of party leaders have come to varied 

conclusions (Bittner, 2011, p. 2), but still point towards that they influence the decision-

making process of voters and can play a role in election outcomes (Bittner, 2011, p. 115). 

Many claim that this is related to parliamentary systems having become “personalised” 

(Bittner, 2011, p. 115). The process of personalisation is commonly defined as a process 

where the individual politician becomes increasingly important at the expense of the political 

party (Balmas & Sheafer, 2013, p. 455). A possible reason for this being that the traditional 

strong ties between voters and parties have weakened (Van Aelst et al., 2011, p. 204). 

Regardless of this, the individual politician in a liberal democracy is representatives of a 

political party and therefore still answers to his/her party, if they misbehave or fail in their job 

as a representative of their party they can be removed from their post. A political leader is in 

the end dependent on the approval from his/her own party, if not, their power will be taken 

away from them (McNair, 2017, p. 157).  

2.5 Political trust  

Political trust can be explained as the expectations one has that politicians and the political 

system work in favour of your best interest, this creates a level of goodwill among citizens 

that makes them more acceptable to certain political outcomes they otherwise would not be 

fond of (Aarts et al., 2012, p. 98). Similarly, political trust can also be recognized as citizens 

support for political institutions such as government and parliament even when these 

institutions at times act questionable (van der Meer, 2017, p. 1). It is generally known that the 

Nordic countries, such as Sweden, have high levels of political trust (van der Meer & Dekker, 

2011, p. 95; Nielsen & Lindvall, 2021, p. 1185).  

A lack of political trust can have several democratic consequences. One of which is that it can 

negatively affect political engagement, such as people not being willing to vote and not 

engage in protests. A lack of political trust also tends to push people towards populist parties 

(Stoker & Evans, 2019, p. 128). Another consequence is that a lack of political trust also 

means a lack of faith in that the politicians keep their promises, with leads citizens to not back 

policy proposals, not because they don’t want them, but simply because they don’t believe the 

politicians will see them through (Stoker & Evans, 2019, p. 129). 
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2.5.1 Trust in politicians 

Trust is relational, meaning that an individual makes him/herself vulnerable to other people, 

institutions, or groups, that has the possibility to do him/herself harm (Levi & Stoker, 2000, p. 

446). In the context of trust in politicians the dynamic between candidates and voters depends 

on the trust of the citizen that the candidate will not put their own self-interests over the 

interest of the citizens who elected them (Fiske & Durante, 2014, p. 91). Voters, with the 

knowledge that a candidate’s goal is to win and maintain power, must make the decision if the 

candidate cares about more than that and represent the voters long-term shared interests. This 

is something most politicians fail to do. A common opinion of voters is that politicians are 

acknowledged as powerful but are not liked and cannot be trusted (Fiske & Durante, 2014, p. 

91). If, however, a politician is believed to in an unforeseen event act as beneficial as possible 

in the eyes of the voters, they gain acceptance of their decisions and gain voters trust (Rose & 

Wessels, 2019, p. 482).  

2.6 History of the Swedish Green Party 

The Swedish Green Party was founded by Per Gahrton in 1981 as a response to the growing 

attention to environmental questions in Sweden in the late 70s. This was further fuelled on by 

the referendum on nuclear power in 1980 which was seen as a wakeup-call for the 

environmental movement. It took until 1988 before the party was first voted into the Swedish 

Parliament (Miljöpartiet, n.d.-a).  

The Swedish Green Party's statutes state that the party should always be represented by two 

equal spokespersons of different genders. Their job is to represent the party and deliver their 

opinions. The spokespersons are chosen on a two-year mandate and can at most be chosen to 

hold the position for 10 following years. Thereafter the same person can be chosen again after 

three years (Miljöpartiet, n.d.-b). Since the beginning of the 2000s, the Swedish Green Party 

have had 11 different spokespersons (Miljöpartiet, n.d.-c). As a comparison, the Swedish 

Social democrats have had the same number (11) of party leaders since the first one was 

selected in 1896 (Socialdemokraterna, 2023).  

2.6.1 Voter trust in the Swedish Green party 

Novus, one of Sweden’s leading analysis-and survey companies (Novus, n.d.-a), recurrently 

measure the Swedish people’s opinions in relation to politics. Such as which political issues 
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voters find most important, which party they prefer and interesting for this thesis: the voters 

trust in the leaders of the Swedish political parties (Novus, n.d.-b). Looking over the results 

from the 17 analyses made of voters trust in the party leaders from January 2021 to January 

2024, the Green Party leaders have constantly been in the bottom three (Novus, n.d.-b). In 

June 2023, Demoskop, which is another Swedish analysis company (Demoskop, n.d.), 

conducted an investigation on the behalf of Aftonbladet (Rohwedder, 2023). The 

investigation, based on 539 interviews, showed that a majority of Swedish Green Party voters 

would prefer one party leader instead of two spokespersons.  

In a report by Bäckstedt (2023, p. 2) which complies Swedish voters most important reasons 

for voting between 1988-2022 the number of voters that use “the party has a good party 

leader” as a reason for voting on a party has risen from 23% in 1988 (and 20 % in 1994) to 

33% in 2022. When asking the same question to the voters of each party, the voters of the 

Swedish Green party were the party whose voters thought it was the least important with only 

7%, the closest party thereafter were the Left Party where 16% thought this was important 

(Bäckstedt, 2023, p. 3). Stating having a good party leader as a reason for voting was highest 

for the Swedish Democrats (50%), followed by the Swedish Social Democrats (46%).  

According to a report conducted by Naturvårdsverket (2020) 76% of swedes are interested in 

climate issues and 70% is worried about climate change. Further, according to a report on 

swedish voting behaviour (Oscarsson & Holmberg, 2020, p. 26), environment was the fourth 

most mentioned issue important for voters when choosing who to vote for in the 2018 

election. This indicates that it is not voters lack of interest in issues concerning the 

environment, but other factors, that effect the low trust and election outcomes in the Swedish 

Green Party. 

3. Research review 
3.1 Co-leadership, communication and trust 

There is not much research conducted on collective leadership in politics. This might not be 

strange since leadership duos in political parties are less common than the structure of having 

one party leader. How factors as trust and communication are affected by a co-leadership 

model in politics, both within the party as well as with voters, is therefore not very 
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researched, there is a clear knowledge gap, especially when it comes to effects. More research 

has been made from the leaders’ point of view than from the voters, such as a case study by 

Hartshorn-Sanders (2006) on the co-leadership in the New Zeeland green party. Because of 

studies like Hartshorn-Sanders (2006) there is an understanding on the political co-leaders 

perspective but there lacks research on how voters perceive this. While we lack the 

perspective of voters on co-leaders, there is much research on personalization in politics and 

the potential effects of the individual leader on voters. Campus et al. (2021, p. 3) claims that, 

even if they are in favor of co-leadership, it is hard to deny the effect a single party leader at 

the head of a complex organization, as a political party, have. The party leader is the one in 

charge of the party's main relationship with the public as well as defending the party's 

political choices. Campus et al. (2021, p. 3) further explains that collective leadership is not 

cared for enough in research and even in studies concerned with groups of party members the 

focus ends up on individual leaders and often the role of political personalization, which they 

explain as when an individual becomes prominent over the team. A question that hasn’t been 

properly answered, according to Campus et al. (2021, p. 201) in relation to co-leadership, is 

the communication aspect, who is the public “face” of the party in a co-leadership duo? 

The communication aspect was considered in Hartshorn-Sanders (2006) article on co-

leadership within the New Zeeland Green Party. Hartshorn-Sanders (2006) study is based on 

interviews with two former co-leaders of the party, Fitzsimons and Donald. According to 

Fitzsimons (Hartshorn-Sanders, 2006, p. 45) a good thing being two was that there were two 

people with “full status” as leaders within the party, if one of them wasn’t there, the other 

were and could take full responsibility during that time. Similarly, if one of them would leave 

politics all together they were confident that the party wouldn’t be as affected since their party 

wasn’t built around one individual person but rather around the political ideas expressed by 

them. Similar thoughts are raised in an article by O´Toole et al. (2002, p. 67) where an 

executive chief explained that the benefits of sharing the leadership role is that it allows them 

to spend more time in the field and it minimize the potential problematic issues that other 

companies experience when a strong leader decides to leave.  

The two also raised concerns, such as when they first became co-leaders, Fitzsimons was seen 

as the more senior leader and got more recognition as the party's leader. They do claim that at 

some point during their 10-year partnership this changed, and they appeared to become more 
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equal as co-leaders (Hartshorn-Sanders, 2006, p. 48). O´Toole et al. (2002, p. 75) discusses 

this in their article and comes to the conclusion that collective leadership is fragile, and one 

member of the co-leadership often is more equal than the other. Another concern raised by 

Fitzsimons was how them being two potentially lowered their profile, something she claimed 

might have been better if they had one party leader instead. In the case of people making their 

voting decisions based on the party leader, something Fitzsimons were aware that some 

people do, it would be a disadvantage for parties with co-leadership (Hartshorn-Sanders, 

2006, p. 49). Hartshorn-Sanders (2006, p. 49) conclude her study by stating that a co-

leadership relationship takes time and experience to form and be successful. She further 

claims that it is likely that when one of the co-leaders quits the relationship between the 

already leader and new co-leader will face the issue that one of them will be seen as more 

senior and they will because of it face communication issues. 

Further, there is not much research on how trust is affected by co-leadership either, especially 

in a political context, and not in a context that is relevant for this thesis. There is however 

research on how leadership affects trust. According to Burke et al. (2007, p. 606) leaders play 

a huge role in organizational effectiveness on all levels within an organization. But for a 

leader to be effective in that environment his/her co-workers, and others around, need to trust 

him/her. Similarly, Gordon et al. (2017, p. 23) claims that trust is fundamental in all types of 

relationships. They further state that the concept of trust is interwoven with leadership and to 

create trust there must be some kind of relationship between the leader and his/her followers. 

Without trust in the leadership an organization cannot expect any voluntary followship and it 

will be difficult to expect collective efforts towards organizational success. Further, according 

to Burke et al. (2007, p. 607) trust in leadership have proven to also have an effect on 

communication and collaboration. Xu et al. (2016, p. 494) claim that how leaders behave has 

been shown to have a huge impact on trust. The authors (Xu et al., 2016, p. 495) further states 

that when employees are in the process of building trust they observe the organizational 

environment, in doing so they foremost base their observations of the behaviors of the leaders. 

Employees commonly make assessments of the organization based on their interactions with 

the leaders, because of that, trust in the organization have been proven to be related to trust in 

the leaders (Xu, 2016, p. 495). Xu et al. (2016, p. 495) explains that to build trust the leaders 

must encourage organizational goals and interest among employees, they need to care for 

their employees welfare, invite them into decision-making processes and communicate 
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openly. Lastly, Xu et al. (2016, p. 500) discusses the importance of leaders being perceived as 

ethical. The leaders ethical or unethical behavior have a huge impact on the employees trust in 

the organization. To be viewed as ethical the leaders must be perceived as moral, both by 

making sure the organization work by ethical principles, as well as being a moral person 

themselves. If they succeed in doing so, they are more likely to build trust.  

3.2 Party identification, party leaders and trust  

According to van der Meer (2017, p. 4) there is a conceptual difference between trust and 

confidence, but empirically they are barely separable. So, while researching them both, the 

term “trust” will be used in this thesis.  

Trust is seen as fundamental for a functioning democracy and lowering levels of trust is 

therefore viewed to have devastating consequences for the stability of political institutions as 

well as its actors (van der Meer, 2017, p. 2; Winsvold et al., 2024, p. 759). There is today a 

concern that we are facing a political crisis of declining trust (Winsvold, 2024, p. 759). The 

Nordic countries, including Sweden, have traditionally had high levels of trust (Garzia, 2012, 

p. 11).  

There are several reasons for why trust in political parties is important; one of which Okolikj 

et al. (2022, p. 117) argues for which is the relationship between trust in political parties and 

proximity voting. Their results, based on the European Social Survey measuring voters’ 

political attitudes, show that voters with a high level of trust in political parties vote according 

to their ideological beliefs and political preferences while low-trusting voters instead turn to, 

and cast their vote for, protest parties. This makes it clear that citizens base their voting 

decision according to their trust perceptions of political parties (Okolikj et al., 2022, p. 117-

118). There are also several reasons for why voters have low trust in political parties, one 

reason being that trust is based on voters’ expectations on the parties. If parties the voter cast 

their ballot for in the past didn’t succeed in delivering their election pledges this affects their 

trust (Okolikj et al., 2022, p. 119). When deciding to vote for protest parties, low-trusting 

voters also commonly cast a vote for a party further away from their ideological beliefs, since 

the protest parties often is the more radical ones. The results of Okolikj et al. (2022, p. 128) 

study shows that low-trusting voters are 38.5% more likely to vote for a protest party. 
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In regard to party identification Garzia (2012, p. 534) claims that more recent literature on 

party identification base their understandings of the concept on the modern attitude theory. 

The theory interprets party identification as a “phycological tendency that is expressed by 

evaluating a particular entity [the party] with some degree of favour or disfavour” (Garzia, 

2012, p. 534). When it comes to multiparty systems, such as the Swedish one, this is 

particularly helpful since it makes it possible for voters to form attitudes about more than one 

party (Garzia, 2012, p. 534).  

Garzia (2012, p. 533) have in his article “The rise of party/leader identification in Western 

Europe” studied the attitudinal drivers of partisanship in Western Europe with a special focus 

on the relevance of party leaders. He argues that voter´s evaluation of party leaders plays a 

crucial role in shaping their feelings of attachment to the political party they represent. In 

relation to party identification, Garzia (2012, p. 533) argues that there is a fundamental idea 

that voters carry predispositions that makes them support a specific party, rather than another, 

over time. It was previously claimed that party identification was stable and not affected by 

short-term forces such as opinions of candidates and issues (Garzia, 2012, p. 533). But it has 

later become clear that it’s in fact the opposite, that party identification on an individual level 

is highly affected by such sort-term factors. Even with this knowledge, the relationship 

between party leaders and voters’ attitudes of parties are rather scarce, especially since there 

is a growing scholarly interest in the personalization of politics. By looking at it from a 

personalization view, the voters appeal for specific parties may very well be shaped by the 

image of the party leaders (Garzia, 2012, p. 534). When it comes to the relationship between 

political leadership and trust there seem to be growing support for technocratic democracy 

with strong leaders while at the same time growing interest in more direct democracy. This, 

van der Meer, connect to citizens wanting a democratic model where citizens prefer strong 

leaders that acts for the public’s interest, but if they misbehave or fail in doing so, can be 

overruled by the public (2017, p. 10).  

Barisione (2009, p. 484) differentiates between two individual moderators that have been 

researched in relation to identifying which voters are the most leader oriented. He 

differentiates between politically indecisive voters and politically sophisticated voters. 

Politically indecisive voters are uncertain voters who commonly make the choice on what to 

vote for in the last minute. The image of party leaders is expected to have a bigger influence 
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on these voters since these voters characteristically have weaker party attachments and 

therefore other reasons, such as party leaders, influence their voter choice instead.  Politically 

sophisticated voters, on the other hand (Barisione, 2009, p. 484-485), are argued to be more 

politically aware and care less about the individual leader. Barisione (2009, p. 485) point out 

that it is not that black and white, as the results of different researchers come to contradictory 

conclusions in this matter. There are for example indications that politically knowledgeable 

and interested voters are more likely to take the party leader into concern when voting, which 

goes against the theory of sophisticated voters. Barisione (2009, p. 485) claims that these 

inconclusive findings should be interpreted as the party leader being a cognitive element for 

all voters. 

3.3 Politicians character traits, voting behaviour and trust 

When studying traits and perceptions of politicians several different dimensions of traits have 

been used. For example, Bruckmüller and Methner (2019, p. 6) refer to communion and 

agency instead of warmth and competence, they are labelled differently but the characteristics 

they refer to under each dimension are similar, if not the same. The authors (Bruckmüller & 

Methner, 2019, p. 13) also explains that it was common in earlier research to referred to four 

dimensions being integrity, empathy, competence and leadership, these have in newer 

researched been comprised to two bigger dimensions: communion (warmth) and agency 

(competence). To further complicate the conceptualization of these dimensions, Fiske et al. 

(2007, p. 77) claims that while there might not have been any disputes related to the 

competence dimension, what to call the “warmth” dimension have been more difficult. Some 

refer to the dimension as “morality” and some “warmth”, but the morality dimension includes 

warmth as a trait and vice versa.  

The two traits of warmth and competence have shown to guide social judgments of 

individuals as well as of groups, these judgments then go on to form people’s emotions and 

behaviours (Cuddy et al., 2011, p. 73; Laustsen, 2017, p. 77). Ksiazkiewicz et al. (2018, p. 

178) explains that the reason for the extra focus on these two specific traits are because 

research within social psychology have showed that they both are essential features of person 

perception. Fiske et al. (2007, p. 77) even go as far as to state that when it comes to people’s 

everyday perceptions of social behaviours, the dimensions of warmth and competence 
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account for 82% of these perceptions. For example, Cuddy et al. (2011, p. 74), explains that 

the two traits, warmth, and competence, plays a role in how we interact with others. Warmth 

judgments, for example, determine whether we trust or doubt others while competence 

judgements determine our assessments on whether or not others have the ability to act on their 

words. There are also findings that show that the formation of stereotypes is affected by our 

perceptions of warmth and competence (Bennett et al., 2019, p. 257).  

While warmth and competence are two different dimensions, Fiske et al. (2007, p. 79) claims 

that when we judge individuals the two often correlates positively with each other. When we 

judge social groups, on the other hand, the two dimensions correlates negatively by being 

judged high in one dimension and low in the other. Fiske et al. (2007, p. 79) further explains 

that the traits of warmth and competence have affected individuals differently, especially 

between men and women. Due to traditional gender roles, women are connected to warmth 

traits, such as being well-liked and acting collectivistic. While men are connected to 

competence traits, such as being respected and acting more individualistic (Fiske, 2007, p. 

79). Interesting enough, when it comes to female politicians, it seems to be different. Female 

politicians often face negative associations, Brown et al. (2018, p. 106) claim that one of the 

reasons for this being that leadership is commonly associated with men and not women. So, 

when women are usually associated with warmth traits, female politicians are instead 

associated with competence traits (Brown et al., 2018, p. 108). Brown et al. (2018, p. 108) 

research showed that common stereotypes about women, such as being feminine and 

compassionate, were not stereotypes associated with female politicians. They were instead 

related to traits such as being confident and assertive. The authors found another 18 

stereotypes associated to women but not female politicians. Another difference in trait 

assessments seems to be between party supporters and non-party supporters. Bruckmüller and 

Methner (2019, p. 12) explains that while warmth traits have proven to be the more primary 

dimension, over competence traits, it is different when it comes to party supporters. Party 

supporters have shown to in first hand evaluate the party leader’s competence. A reason for 

this, Bruckmüller and Mether claims (2012, p. 12), can be that party supporters due to 

connecting the party leader to oneself and one’s social identity, take for granted that the party 

leader will possess warmth traits, and therefor focus on the leader’s competence instead.  
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In relation to personality traits, Bruckmüller and Methner (2019, p. 2) brings up 

personalization in their research. Personalization, the authors explain, is related to personality 

traits since voters today make sense of complicated political information by connecting it to 

individual politicians and their personal traits. Laustsen (2017, p. 884) concurs with this and 

states that the personalities of politicians and voters’ perceptions of politicians’ traits play a 

crucial role in voters’ electoral decisions. Besides personalization, Buckmüller and Methner 

(2019, p. 11) also discusses the relationship between voters’ political choice and the voters 

own, as well as politicians, traits. They for instance claim that voters with values related to 

warmth tend to prefer the liberal and left-wing bloc and voters with values related to 

competence tend to refer the conservative and right-wing bloc. Laustsen (2017, p. 883) have 

come to the same conclusion, his research also shows that conservatives value leaders with 

traits related to competence in a higher extent and liberals value leaders with traits related to 

warmth. Laustsen (2017, p. 884) further claims that the conclusion that voters prefer certain 

party leaders over others due to ideological orientations as well as predispositions suggest that 

voters use trait assessments to match themselves to the party leader best suited based on the 

voters ideologically guided perceptions of society. As within all research there are researchers 

that are sceptical to the effects of voters’ trait assessment on their voting behaviour, they 

instead claim that trait assessments are related to partisanship, as a way for voters to form a 

liking of their party’s´ leader and think less of the opposing party leaders (Laustsen, 2017, p. 

887). Laustsens´ (2017, p. 887) answer to these sceptics are that he does not claim that 

partisanship doesn’t play a role in voters’ evaluation of party leaders and eventually their 

voting behaviour. But his research, as well as that of Bruckmüller and Methner (2019), show 

that voters can form a liking for a party leader because of the leaders’ traits, and that is driven 

by the voters’ ideological predispositions. Liberals and conservatives prefer different traits 

and that affect their voting decision (Laustsen, 2017, p. 906).  

As briefly mentioned earlier, the dimensions of warmth and competence are used by all 

people to form social judgments (Fiske et al., 2007, p. 82). Fiske et al. (2007, å. 82) claim 

these dimensions are used to answer two basic questions, 1) does the person or group want me 

harm or to help me, and 2) does the person or group have the ability to act on those intentions. 

These questions are similar, if not the same, as the ones we ask ourselves when deciding to 

trust, or not trust, someone (Levi & Stoker, 2000, p. 446). In fact, this goes well with what 

Ehrke et al. (2020, p. 1542) claims, which is that political trust to a large extent is based on 
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citizens stereotypes on politicians’ traits of warmth and competence. Also mentioned earlier is 

that warmth traits are primary over competence traits, and according to Fiske et al. (2007, p. 

77) there is a strong link between the two features of warmth and trust since they almost 

always appear together. One explanation to why warmth is primary over competence is that 

when assessing others, people seek to know whether they have good or bad intentions 

(Buckmüller & Methner, 2019, p. 10). When assessing oneself, on the other hand, people tend 

to focus on their competences, which is also what politicians often do (Bruckmüller & 

Methner, 2019, p. 10). What happens when politicians display traits of competence, instead of 

warmth, is that they often end up denying their mistakes and attack their opponents to uphold 

the picture of their competence. This way of acting won´t do any good for the politicians´ 

public image since voters often already perceive politicians as dishonest and untruthful. When 

working on a politician’s public image as someone trustworthy and honest, it is therefore 

more effective focusing on their warmth traits (Bruckmüller & Methner, 2019, p. 10).  

4. Research questions 

Based on the theoretical considerations and empirical findings this thesis addresses two main 

research questions. As previously stated, there is a knowledge gap in research on co-

leadership in politics. Previous research has suggested that co-leadership is complex and an 

important aspect for it to work sufficiently is for the communication to work, both inside the 

organization and, more importantly in this context, to people outside the organization 

(Alvarez et al., 2007, p. 12). To better understand the relationship between co-leadership and 

communication in a political party the first research question askes: 

RQ1.1: What are voters’ perceptions on how the Swedish green party's use of two 

spokespersons instead of one party leader affect the party's communication? 

Political ideology plays a crucial role in how perceptions of parties and party communication 

are formed (Garzia, 2013). Research questions 1.2, thus, asked about differences based on 

political leaning: 

RQ1.2: How do these perceptions differ between left-leaning and right-leaning voters? 
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The Swedish Green Party have for the last few years struggled with low numbers of voter 

trust in their spokespersons (Novus, n.d.-b). It has previously been concluded that political 

trust to a large extent is based on citizens stereotypes of politicians’ traits of warmth and 

competence (Ehrke et al., 2020, p. 1542). Today voters in a higher extent make sense of 

complicated political information by connecting it to individual politicians and their personal 

traits and voters perceived perceptions of politicians play a crucial role in their voting 

behaviour (Bruckmüller and Methner, 2019, p. 2; Laustsen, 2017, p. 884). These findings led 

to the interest in studying if there is a relationship between the use of two spokespersons, 

these leaders perceived traits and voters trust in them and the following research questions 

were asked: 

RQ2.1: What characteristics do voters associate with the green party's spokespersons? 

RQ2.2: According to voters, how does the leadership model affect their trust in the party? 

5. Method 

To be able to find answers to the posed research questions I conducted qualitative interviews 

with 10 participants between the 21st of March and 10th of April 2024. This chapter will in 

further detail explain the method of qualitative interviews as well as the analytical approach. 

5.1 Qualitative interviews  

Interviews are one of the most commonly used methods when it comes to qualitative research 

(Bryman, 2018, p. 561). By conducting research interviews the interviewer asks the 

participant to explain his or her view of themselves or their world, by doing so the interviewer 

is able to gather peoples’ personal understandings in a way that would be difficult to find out 

in other ways (Magnusson & Marecek, 2015, p. 6). Further, conducting qualitative interviews 

provides the interviewer with profound and detailed answers which differentiates from 

quantitative interviews which generates answers that quickly can be coded and processed 

(Bryman, 2018, p. 562). Since the aim of this thesis was to research Swedish voters’ 

perceptions of the Green Party's leadership model and how this affect factors such as 

communication and trust, conducting qualitative interviews were needed to get answers 

specific and detailed enough to truly understand the relation between the different elements.  
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When it comes to qualitative interviews there are two types: unstructured interviews and 

semi-structured interviews (Bryman, 2018, p. 562). During an unstructured interview the 

researcher, at most, have a prepared memo as a help to remember the overall themes of the 

interview but not a prepared guide with questions. Instead, it´s possible that the interviewer 

only asks one question at the beginning of the interview that the participant can answer and 

associate freely from. This type of interview is more like an ordinary conversation. A semi-

structured interview, on the other hand, is based off a prepared interview-guide with specific 

themes and pre-formulated questions that the interviewer wants to discuss. Even if the 

interview is based on the interview-guide the researcher has the freedom to ask the questions 

in different order and can also add questions if a relevant topic comes up during the interview 

(Bryman, 2018, p. 563). For this thesis a respondent based semi-structured approach was 

implemented. 

5.1.1 Respondent selection 

The selection of respondents for a qualitative interview is based on several criteria but most 

important is to select respondents that have the experience and knowledge of interest needed 

to answer the questions being researched (Magnusson & Marecek, 2015, p. 35). Helpful when 

identifying who the respondents need to be is to base this selection on the posed research 

questions (Bryman, 2018, p. 495; Magnusson & Marecek, 2015, p. 35). Based on the research 

questions of this thesis the identified group is Swedish voters with a variety of political 

opinions, based on how many were entitled to vote in the 2022 Swedish election this is a 

potential respondent group of 7,5 million people (SCB, 2021), out of these 7,5 million people 

84,2% voted in the 2022 election (SCB, 2023). The results of an interview with a smaller 

number of respondents, as this one, are not representative of a whole population, but the result 

of qualitative research is not supposed to be generalized to populations, but to theory 

(Bryman, 2018, p. 485). So instead of relying on the number of respondents, qualitative 

researchers prioritize the quality and amount of interview material, not solely on the number 

of participants (Magnusson & Marecek, 2015, p. 36). For this study 10 persons were 

interviewed. The interviews resulted in enough material, in high quality, to be able to 

satisfactory answer the posed research questions. I further base this on reaching a saturation in 

the answers given in the interviews. 
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The next step, after identifying which group is relevant for participants, is to locate these 

people. It is not recommended to use personal contacts, such as friends and family members, 

as respondents since the material might not be of high material since they might keep 

information from you that they are not comfortable disclosing. This goes the other way 

around as well, as the interviewer you might not feel comfortable asking certain questions to 

close ones (Magnusson & Marecek, 2015, p. 39). Instead, there are other ways of locating 

participants such as the method used for this thesis which is referred to as target nominations. 

The method of target nominations works in the way that the researcher asks for the help of 

others to nominate a potential participant who would be suitable for the study (Magnusson & 

Marecek, 2015, p. 38). Using this method resulted in a number of 10 participants in different 

ages, genders, and with a variety of political opinions. The participants political stance was 

measured by them placing themselves on a scale between 0-10, where 0 is far left, 10 is far 

right and 5 is neither right nor left. To make this easier for the respondents they were also 

given an idea of how the Swedish political parties are placed on this scale by Swedish voters 

which the Swedish national election studies (SNES, 2023) have studied between 1979-2022. 

The respondents were told that the party furthest to the left out of the Swedish parliamentary 

parties is the Left part which is placed on a 0,9. The furthers right comes the Moderate party 

and the Swedish democrats. Based on this information the voters were asked to place 

themselves on this scale. 

The respondents were as followed: 

Interviewee 1: Male, 25 years old. Placed on a political scale from 0-10: 5.  

Interviewee 2: Female, 27 years old. Placed on a political scale from 0-10: 3. 

Interviewee 3: Female, 59 years old. Placed on a political scale from 0-10: 4. 

Interviewee 4: Male, 76 years old. Placed on a political scale from 0-10: 6,5. 

Interviewee 5: Female, 68 years old. Placed on a political scale from 0-10: 4. 

Interviewee 6: Male, 36 years old. Placed on a political scale from 0-10: 9. 

Interviewee 7: Female, 65 years old. Placed on a political scale from 0-10: 4. 

Interviewee 8: Male, 42 years old. Placed on a political scale from 0-10: 6. 

Interviewee 9: Male, 65 years old. Placed on a political scale from 0-10: 8. 

Interviewee 10: Female, 27 years old. Placed on a political scale from 0-10: 3,5. 
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5.1.2 Interview guide 

The purpose of an interview guide is to act as a help during the interview, to make sure the 

topics needed to answer the research questions are covered (Magnusson & Marecek, 2015, p. 

46). Important when creating the guide is to ensure the questions are formulated as open-

ended questions, with other words no questions that the respondent only can give yes-no 

answers to. Open-ended questions instead open up for free-flowing answers from the 

respondent characterized as a more informal conversation with the respondents’ own words 

and expressions (Magnusson & Marecek, 2015, p. 47). With this, and the posed research 

questions, in mind the interview guide was formulated (see appendix A). The interview guide 

consisted of 10 questions that asked about the participants perceptions in relation to topics 

such as political leadership, communication, character traits and trust. The participants were 

also asked several questions about sociodemographics, such as their gender, age, and political 

leaning. Examples of the interview questions will be provided below while the full interview 

guide can be found as an appendix (appendix A).  

Examples from interview guide: 

Question 1: Before we talk about the Swedish Green Party, I thought we could talk about 

party leaders more generally. Can you describe what you believe a party leaders job is? What 

are their primary tasks? 

Follow up question: With this in mind, what is you perception of how the party leaders of the 

Green Party succeed in conducting those tasks? 

Question 2: I´ve brought with me the Green Party's own explanation to why they have two 

party leaders instead of one party leader, what are your thoughts on this explanation? 

Two of the questions in the interview guide, question 2 and 3, involve pictures or text which 

was used as interview stimuli. Bryman (2018, p. 573) describe that the use of photographs in 

interviews can act as a foundation for interview questions and contribute to meaningful 

context. He further explains that the pictures can help the respondents remember people or 

situations that otherwise would have been forgotten. For the second question this stimulus 

was in form of text and was taken directly from the Swedish Green Party's official webpage. 

The text was a two-sentence description of why the party have two party leaders (see 
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appendix B). The reason for including this text as interview stimuli was to get the respondents 

to easier describe their opinions regarding the party's choice of leadership model. For the third 

question pictures was used as stimuli (see appendix C). There were 14 pictures which showed 

previous and current party leaders. The pictures showed Peter Eriksson and Maria 

Wetterstrand (2002-2011), Gustav Fridolin and Åsa Romson (2011-2016), Isabella Lövin and 

Gustav Fridolin (2016-2019), Isabella Lövin and Per Bolund (2019-2021), Märta Stenevi and 

Per Bolund (2021-2023) and Märta Stenevi and Daniel Helldén (2023-2024). Out of the 14 

pictures 6 of them showed the leaders in pairs and the rest were individual pictures of the 

leaders. The reason for using pictures of the party leaders as visual stimuli was to get an 

understanding of whether the respondents remembered the leaders without me having to 

mention them by name or explain who they were to remind them. Further, this also helped 

when asking the respondents to talk about the character traits of each party leader.  

5.1.3 Conducting the interviews 

In the beginning of an interview an introduction should be made of the topic of the interview, 

the researcher and of ethical requirements (Magnusson & Marecek, 2015, p. 56). The 

respondents were first made aware of who I, the one conducting the interview, were as well as 

which school and program I am part of and that the purpose of this interview is gather 

material to be analysed for my master thesis. The respondents were informed that the topic of 

the interview would be leadership in politics, more specifically about the leadership within the 

Swedish Green Party. They were also informed that the material would be recorded and later 

transcribed but would be completely anonymous. They were lastly informed that the 

interviews were expected to take around 30-45 minutes. In the end the interviews varied in 

length between 32-51 minutes. Four of the interviews were conducted face-to-face in person 

while 6 of them were conducted online. When analysing interviews, it is not enough to solely 

listen to the recording or work from notes, the interviews must be transcribed (Magnusson & 

Marecek, 2015, p. 73). When transcribing interviews details such as pauses, laughter, and 

interruptions can be useful to note. However, the researcher need not to include details that 

are not significant for the analysis (Magnusson & Marecek, 2015, p. 74). Because of this, 

such details have only been transcribed when seeming to affect the message of what is being 

told, such as if the respondent laughed in the context of saying something in a sarcastic 

manner. If not, these details have been left out. Important to note is that the interviews were 

conducted in Swedish so any quote used in the thesis will have been translated. This is not 
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uncommon in research, often the interview and the articles are in different languages, in those 

cases the analysis is conducted in the language of the interview and then translated for the 

article (Magnusson & MArecek, 2015, p. 76). 

5.1.4 Ethical concerns  

There are several ethical concerns to be aware of when conducting research that involves 

outside participants. Taking this into concern the interviews were preceded by obtaining 

informed consent, meaning the participants were made aware of the ground rules of my 

research and they were informed that the interviews were to be recorded and transcribed 

(Magnusson & Marecek, 2015, p. 56). Further, there need to be an assessment made if there 

are any risks involved for the participants, as well as for you as a researcher (Magnusson & 

Marecek, 2015, p. 31). In this case the assessment was that there are no specific risks for 

either the participants or the researcher since the participants participated anonymously and 

therefore no parts of the research could be tracked back to them. There are also ethical 

concerns regarding the process of transcribing. When it comes to transcribing it is important 

to remember that this involves interpretations, this can never truly be avoided (Magnusson & 

Marecek, 2015, p. 74).  

Beyond the ethical concerns an ethical dilemma was thought of during the process. The 

ethical dilemma regarded the party leaders discussed during the interviews. Harsh and 

sometimes unkind comments have been made about these persons which could lead to them 

being hurt. Even so, these are public persons which either have hold, or still hold, power 

positions that affect voters. This argument act as the reason to why these comments are, even 

though hurtful, still used in the analysis.  

5.2 Analytical approach 

To analyse my empirical material the transcriptions of the interviews was coded. Coding, or 

categorizing, is the most common form of data analysis when it comes to interview material 

and refers to the process of breaking down the data to examine it, compare it, conceptualize it, 

and finally categorize it (Kvale & Brinkmann, 2014, p. 241). During the coding process I 

sorted the material into categories based of the study’s research questions and aim (Bryman, 

2018, p. 703). 
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The analyse has been characterized by an abductive reasoning meaning a combination of a 

deductive and inductive reasoning (Alvesson & Sköldberg, 2008, p. 56). An abductive 

reasoning starts off from empirical facts in line with induction but does not reject theoretical 

preconceptions and is therefore closer to deduction (Alvesson & Sköldberg, 2008, p. 56). 

Meaning the analysis of the empirical material is combined with previous research and 

theories which are used as a source of inspiration in finding underlying structures and patterns 

in the material. For this analysis that meant that I read through the transcriptions of the 

interviews and while doing so marked interesting parts and quotes. These parts and quotes 

where then related to each other to visualise themes and patterns. These themes could then be 

related to my research questions and be connected back to the theory and previous research 

(Bryman, 2018, p. 708). The themes where categories based of the posed research questions 

and were further used as a way to outline the analysis. 

5.3 Method reflections 

The reason for choosing to conduct respondent based semi-structured interviews was based on 

the types of answers this type of interviews would provide me with. It allowed me to ask 

questions specific enough to have material to answer the posed research questions while it at 

the same time, because of the use of open-ended questions, allowed the participant to respond 

more freely and however he or she wants to. It further allowed me to ask questions and 

follow-up questions that was not in the interview-guide but that felt relevant for the specific 

interview. The only perceived issue with this method has been finding respondents, even with 

a large potential respondent group, my experience is that few people are thrilled about the 

idea of being interviewed, especially when it is related to the topic of politics. Even though 

the initial thought was to have more respondents than I ended up with I can confidently say 

that the gathered material was enough to answer the posed research questions. Another note 

about the respondents would be regarding their age and political leaning. Even if both 

younger, middle aged and older people were represented as respondents there could have been 

a better variety of ages. The same goes in regard to the respondents stated political leaning, 

while there was quite a good variety none of the participants places themselves more to the 

left than a 3 on a scale from 0-10, which when comparing the scale to how the Swedish 

political parties are places, the perspectives of voters of the Swedish Left Party is missing. 
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Regarding the generalization of my study, as previously mentioned, it is impossible to 

generalize the results of an interview study with a smaller number of respondents to the 

opinions and thoughts of an entire population, but that is also not the intention when doing 

such of a study (Bryman, 2018, p. 485). When conducting qualitative research, you instead 

generalize to theory. The results of this study is therefore difficult to claim that it is 

generalizable to every single voter in Sweden, it´s not possible to do so, but since the 

respondents in this interview was in a large span of different ages, had different genders and 

politically placed themselves differently on the 0-10 scale from politically left- to right, the 

results give a good indication of voters perceptions of how they perceive the Swedish Green 

Party's use of two spokespersons and the effect this has on the party's communication and 

voters trust in the party. The results are simply a view of the opinions and perceptions of the 

10 respondents and while the results were clear and provided us with a better understanding 

of voters’ perceptions in the posed research questions, other voters who didn’t take part of the 

study, might have different perceptions then the ones emerged here. There were also results in 

relation to research questions, specifically research question 1.2, where the results did not go 

in line with what previous research and theories have stated. Results like these are particularly 

difficult to generalize since they go against what we previously have thought were more 

broadly applicable based on results from previous research.  

5.4 Reliability and validity 

In all research it is important to be able to uphold that the research keeps a high quality. In 

quantitative research its common to mention the reliability and validity of a study when 

discussing the quality of the study (Bryman, 2018, p. 465). It is though widely discussed 

whether these terms are relevant for qualitative research or not. This is due to that, especially 

validity, refers to the quality of what is measured. Since the aim of qualitative researchers 

most often is not to measure result, it becomes irrelevant. To make these terms more relevant 

for qualitative research some adaptations have been made with alternative and different 

criteria’s which are more fit for qualitative research.  

One such alternative is to assess the research based on its trustworthiness and authenticity 

instead of its validity and reliability (Bryman, 2018, p. 467). The first criteria trustworthiness 

is divided into four sub-criteria’s which is all comparable to the criteria of validity and 

reliability. These four sub-categories are credibility, transferability, dependability, and 
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confirmability (Bryman, 2018, p. 467-470). To be able to ensure credibility of the results 

made the research must have been conducted according to the existing rules and the results 

must be reported back to the people whose social reality have been studied to ensure that the 

researchers have understood these persons correctly, referred to as respondent validation. To 

ensure the credibility all rules related to the process of interviewing was followed, the 

respondents were made notice of how the material would be used and for what purpose. 

Further, the respondents that requested to see their transcripts were allowed to do so and the 

participants who asked to see the final analysis will be sent the final work. Transferability is 

about whether the results that are found are applicable in another environment or in the same 

context but at a later date. To be able to ensure this the researcher must provide what is 

referred to as “thick descriptions”. Thick descriptions are thorough descriptions of the social 

environment that has been studied, by providing thick descriptions others can use this as a 

database which they themselves can judge whether the results are transferable to another 

environment. The thick description in this thesis is provided through thorough chapters on 

previous research and theories used as well as information on the respondents, an extensive 

interview guide and a detailed background chapter. The interview transcriptions are also 

available for the one who wants to read it. Dependability is the equivalent to reliability within 

quantitative research and deal with making sure that there exists a thorough and complete 

overview of all phases of the research process. This is made sure by in detail explain who the 

respondents are and how they were chosen as well as providing access to the interview guide 

and interview transcripts. Lastly, confirmability refers to the ability of the researcher to 

confirm that he/she, with the knowledge that it is never possible to be completely objective, 

has acted in good faith. It should be clear that the researcher has not let his/her own values 

affect the results and execution of the research. This has been done by clearly follow the rules 

and procedures related to conducting interviews to be as neutral as possible, as well as basing 

my analysis on established methods and results on previous research and theories. When it 

comes to the second criteria authenticity, there are also a set of criteria. These criteria have 

not had the same influence as the ones of trustworthiness. They for example address the 

importance of providing a fair image by including different views and perceptions of the 

people being studied as well as if the study has helped provide the people studied gain a better 

understanding of their social environment. Since these have proven less important, I will not 

further address them. 
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6. Analysis 
The empirical material will be presented and analysed through applying the chosen theories 

and previous research. The analysis is divided into two main categories which are based on 

the posed research questions: 1) Voter’s perceptions of the effects of the Swedish Green 

Party´s use of two spokespersons on the party's communication and 2) How, if at all, their 

leadership model affects voters trust in the party. Each of the two categories have underlying 

themes that are based on reoccurring structures found while analysing the interview 

transcripts. 

The participants will be referred to as interviewees and their gender and age will be 

mentioned in parentheses. In addition, their self-evaluated placement on the political scale 

where 0 is far left, 10 is far right and 5 is neither left nor right will be mentioned in the 

parentheses. The reason for including this is because one of the research questions specifically 

concerns if there is a difference in perception of liberal and conservative voters. An example 

is: Interviewee 5 (female, 68, 4), stating their gender, age and political orientation.  

6.1 Voter’s perceptions of how the Swedish Green Party´s choice of having two 
spokespersons affect the party's communication 

Relating to the first research question there were two main categories identified, the first 

category relates to communication and the second to leadership. Each of these categories have 

different themes that emerged when analyzing the interviews.  

6.1.1 Communication 

A theme that emerged from the interviews was how most of the participants shared 

perceptions of what the role of a party leader is. The role of a party leader was understood as 

them being the figurehead and representative of their party and the person you see on TV and 

speaks for the party in interviews.  

Interviewee 6 (male, 36, 9): “I believe that they have two tasks, one I think is more 

important than the other. I think that the most important task of a party leader is to be 

the one representing and communicating the party’s positions (…) then I think that their 

task is to keep the party together, be a leadership figure (…) but the communication 
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outwards and represent the party's position and making their case is what I think is 

their most important task”. 

Research on this topic has come to the same conclusions. When it comes to political parties 

their main goal is to convince the population that their policies are the best ones, to do this 

they rely on their communication skills (McNair, 2017, p. 6). Based of the participants 

answers, the one communicating the party's policies are the party leaders of each party, the 

ones you see and hear on TV and in interviews. The use of TV, as well as other personality-

based- channel, has changed how parties communicate to voters. Parties now have a greater 

focus on their individual politicians, that now personifies their parties, than what they’ve 

previously had (Garzia, 2013, p. 535). The Swedish Green Party is the only political party in 

Sweden with co-leaders, or spokespersons as they refer to them as (Miljöpartiet, n.d.-d). 

According to the Green Party (Miljöpartiet, n.d.-e) their spokespersons are the party's main 

representatives, and their role is to communicate the party's policies and opinions to voters. 

Relating to the first one, another theme emerged which was directly concerning how 

confusing the participants perceives the Swedish Green Party´s communication to be. Words 

that were used to describe the party's communication was confusing, messy, unclear and 

scattered and much of it related to how the participants can´t seem to get a grip of the co-

leadership model. The participants struggled with understanding who the face of the party is 

and who to listen to as they perceive that they often get mixed messages from the 

spokespersons.  

Interviewee 8 (male, 42, 6): “I think they succeed well in that aspect [making the party's 

case], the problem is that I, that you rarely know who they are and that you mix them up 

because they change quite often. So, it’s not very clear. It is quite unclear who actually 

speaks for the party, it all gets a bit fuzzy” 

Interviewee 5 (female, 68, 4): “I think that it becomes, that they disappear a bit, 

because when they are two you get a little confused. Who of them are you supposed to 

listen too, because they don’t always present it the same way”  

Based on what the participants in this study tells us, the communication skills of the Swedish 

Green Party is lacking. The issue brought up by the participants, that there is no clear person 
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representing the party has also been brought up as a potential issue in previous research. In a 

communication aspect, Campus et al. (2021, p. 201), explains how being a leadership duo in a 

political party can become an issue because it is not clear who the “face” of the party is 

(Campus, 2021, p. 201). The authors, who mostly argues in favour of co-leadership, do 

explain that they find it hard to deny the effect a single party-leader have in this context, since 

this person is the one in charge of the party's main relationship, and communication, with 

voters.  

Collaboration  

The importance of cooperation also became visible as a theme in the interviews related to 

how the two might communicate in different ways. The participants all agreed that for the co-

leadership to work, the spokespersons need to be on the same page regarding how they deliver 

their messages. The main perspective here was the need for the spokespersons to be 

coordinated and in sync.  

Interviewee 3 (female, 59, 4): “It´s also about how you deliver it in the same way so it 

reaches out, it might differ since two people are not the same and do not deliver 

messages in the same way. And by not being able to do that, then the whole point of 

being two, you lose, I think” 

Interviewee 6 (male, 36, 9): “I think that it in practice is difficult and makes for hight 

demands that it is two people who can shift ger together and are very coordinated and 

in sync with each other, maybe then it can work. But I think it is an inherent difficulty in 

having two people, like the saying “too many cooks spoil the broth”. So sure, it might 

work, but I think it places to hight demands on personal chemistry and for them to be 

able to sync messages”  

Research on co-leadership stresses the importance of exactly this. Alvarez et al. (2007, p. 14) 

claims that for co-leadership to be successful the leaders need to be complementary and 

compatible and most importantly the need for the two to be able to speak with a shared voice 

as well as speak for each other when needed. This does put a lot of pressure on the co-leaders, 

just as the participants have explained, if they can’t deliver on this – the whole point co-

leaders are unnecessary, as interviewee 3 pointed out. 
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6.1.2 Leadership 

A further theme that emerged in the interviews was in regard to how passionate the 

participants was about talking about the notion that having two spokespersons would mean 

equal leadership. This is one of the Swedish Green Party's main arguments for their co-

leadership model, that by being two spokespersons with different genders, as their statutes 

state (Miljöpartiet, n.d.-b), they ensure they have an equal leadership in the party 

(Miljöpartiet, n.d.-d). The participants shared the view that this argument is not strong enough 

and stating that having two spokespersons do not automatically mean that the leadership is 

equal. Most participants agreed that the thought of equal leadership is good but that there 

might be different ways to implement it than through co-leadership, The middle- and right 

leaning voters shared the perception that this mostly is gesture politics from the Green Party's 

side, that it doesn’t mean that the party is equal, but it benefits a party who’s politics most 

often is based on the premise of equality, to be able to say they themselves are equal.  

 Interviewee 2 (female, 27, 3): ““Why can´t it be equal with one person? Why do they 

need representation from both a man and a woman, sure, representation is great, but I 

think it´s a weak argument” 

Interviewee 9 (male, 65, 8): “I think that it´s good for the party to be able to say as they 

do (…) I understand that it´s important for them to show, not that it´s a façade either, 

but it´s an important thing for them, I get that, but if I believe that makes it equal, I 

don’t know, maybe it does” 

Interviewee 1 (male, 25, 5): “In my eyes it´s gesture politics, because sure they might 

believe that having a man and a woman means they have an equal leadership mean 

what about the rest of the organization, it´s not only the spokespersons that is in charge 

of the party, you also have a party secretary and a party board as well” 

Interesting in relation to this is that previous research (O´Toole et al., 2002, p. 75) have come 

to the conclusion that even in co-leaderships one member is often more equal than the other. 

In a study by Hartshorn-Sanders (2006, p. 48), who studied the former co-leaders of the New 

Zealand Green Party, this was proven to be an issue for them. When becoming co-leaders one 

of them became viewed as more senior and got more recognition as the party's leader and it 

took years before they were seen as equal co-leaders. 
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Recognition  

Somewhat related to the previous theme, is the theme that emerged related to the recognition 

of the party leaders. A shared perception was that most of them only recognized and 

remembered one of the spokespersons in the different duos. Or sometimes even worse, none 

of the spokespersons in the duos. If only one out of the two are recognized, it´s difficult to 

claim that the co-leaders are equal as well. There is also a perception that in some of the duos, 

one of the co-leaders took over completely, so much that one of the participants said she 

hadn’t seen the male spokesperson in years, even though he were co-leader of the party up 

until October 2023, only months before this interview was conducted. 

Interviewee 8 (male, 42, 6): “No, I don´t have an image of how they were together, I 

have no image of that. But I do slightly remember her, her name is Maria, right?” 

Interviewee 1 (male, 25, 5): “When Märta Stenevi resigned [former spokesperson] me 

and my friends discussed that okey, once again there is a new one, no one knows who 

the spokespersons of the Green Party is. Daniel Helldén [new spokesperson] is very 

anonymous and the last spokesperson people actually recognized was Gustav Fridolin 

and that was quite a few years ago” 

Interviewee 10 (female, 27, 3,5): “I think you view it as one party leader even though 

they actually have two who lead the party because you mostly see one of them more and 

therefore see that person as the main representative anyway” 

The whole premise of co-leadership is to have a team of two, or more, leaders dividing the 

leadership position between them (Campus et al., 2021, p.15), it is difficult to say that this 

works well for the Swedish Green Party when most participants in this study have a difficult 

time even remembering the co-leader duos. Further, the explicit role and whole idea of having 

a party leader, or spokespersons, is for them to represent the party and influence the decision-

making of voters by doing so (Bittner, 2011, p.2). Due to this and the growing importance of 

strong leaders (Garzia, 2012, p. 534) the Swedish Green Party might need to re-think their 

leadership model. Alvarez et al. (2007, p. 13-14) specifically point towards the importance of 

re-evaluation of the co-leadership model which could come to an understanding that the 

current leadership structure no longer serves its purpose. He stresses that this doesn´t have to 
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mean that it has been a failure all together, but that for the time being, a single leader would 

be better. 

Who does it benefit? 

A theme that became visible during the analysis was the shared perception that the co-

leadership model foremost benefits the spokespersons themselves and does nothing specific 

for the voters. This could be seen to relate to the need to sometimes re-evaluate the purpose of 

a leadership structure, as mentioned in the previous theme. The common perception is that the 

participants can understand that for the spokespersons themselves it can be beneficial to share 

the workload and have someone to discuss and work close together with, but that for the 

participant it´s difficult to come up with a single argument good enough, that in their eyes 

makes it more beneficial to have two co-leaders over one single party leader.  

Interviewee 2 (female, 27, 3): “The negative aspects is that it becomes messy, me, as a 

voter do not know who to place my confidence in (…) because to be honest, I can´t tell 

you who represents of the Swedish Green Party is right now (…). But the positive is, I 

don´t know, I guess that, like as with many things, that when there are two of you, you 

can brainstorm and get more perspectives. Sure, they could do that with their party as 

well, but having each other must still be a strength for them as individuals”. 

Interviewee 5 (female, 68, 4): “The benefits of being two could be that you have two 

who are involved in what the party wants and that they also could brainstorm with each 

other, because that’s something you can feel yourself when working, that it´s very nice 

to be able to do that, so I think that’s a strength, that they themselves see that as a 

strength (…). But unfortunately, the disadvantage is that they need to be two together 

when speaking out, both of them needs to be present then and that can be perceived as, 

or I perceive that as very messy”.  

Interviewee 1 (male, 25, 5): “I understand the idea that they are supposed to be able to 

share the workload, it is a tough job being a party leader, and of course it´s important 

for them to get their life to work outside of being a party leader since you are not only a 

politician 24/7, I get that and it’s a nice though. But since a party leader in my mind is 

supposed to be the face of the party, I would rather see them distribute the work to other 
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top representatives in the party than having two leaders, they don’t need to have that 

top title to help do the work, that just creates a confusion for the voters, I think”.   

Interviewee 8 (male, 42, 6): “They can maybe reach more people by being two because 

they can attract different types of people, I guess that could maybe be beneficial for 

them. But then it of course is a huge benefit for them to be able to share the burden”. 

When it comes to leadership, it determines the success or failure of all organizations, 

Kocolowski (2010, p. 22) claims and O´Toole et al (2002, p. 68) who specifically researches 

co-leadership states that a co-leadership model should only be used if the challenges of the 

organization is so complex that the skillset needed is too broad and too much for one singe 

leader to possess. While we could argue that being a leader of a political party is complex and 

require a lot from one single individual, the proof that it’s still possible for one individual to 

handle lies in the fact that most other parties, all other in Sweden, succeed in doing it alone.   

6.2 The perceived effects of the Swedish Green Party's leadership model on voter 
trust 

6.2.1 Character traits  

A theme that emerged during the analysis of the interviews was that all the participants valued 

both warmth and competence traits in relation to what they claimed they thought was 

important traits for party leaders to in general possess. Traits they all thought were important 

were for the leaders to be charismatic, calm, well read, confident, empathetic, communicative, 

responsive, and charming. These are traits related to both warmth and competence that all 

participants mentioned. Then there were traits that were commonly mentioned by the left-

leaning participants, but not at all by right-leaning participants, such as being trustworthy and 

compassionate, and some mentioned by only right-leaning participants, such as being fair and 

skillful. It is however not possible to say that when the participants were generally discussing 

important traits for leaders, that there was a noteworthy difference between the two groups in 

regard to mentioning warmth or competence traits more or less.   

Interviewee 6 (male, 36, 9): “Since I believe that a party leaders main assignment is to 

communicate the party's policies, I think it´s difficult to not be charismatic, I think that 
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is an important trait to possess (…) I think it´s possible to see that in public opinion 

polls today too, that those party leaders that are less charismatic, do not do so well for 

their parties”. 

Interviewee 8 (male, 42, 6): “I guess they need to be stable, genuine, and at least a tiny 

bit charming”.  

Interviewee 10 (female, 27, 3,5): “I think, because I do consider their personality when 

I vote, so for me to like them they need to have some charisma and be charming, and 

not give too much of a serious impression all the time but be able to show that they are 

human too, because after all it is normal people they are supposed to represent”.  

On a daily basis people make judgments of others social behaviors to be able to form an 

opinion about them. 82 % of these social judgments are related to character traits of warmth 

and competence (Fiske et al., 2007, p. 77). We make the same judgments of our party leaders 

and Cuddy et al. (2011, p. 74) explains that these judgements help us determine if others are 

trustworthy or not and if they have the ability to act on their words. When we judge 

individuals’ traits of warmth and competence, they often correlate positively with each other 

(Fiske et al., 2007, p. 79), something that becomes visible in the analysis when the 

participants describe both warmth and competence traits in relation to what they think is 

important for a leader. It is also interesting that interviewee 10 (female, 27, 3,5) states that the 

trait assessment of a party leader plays a role in her voting behavior. This is in line with 

research on personalization which states that voters make sense of complicated political 

information by connecting it to individua politicians and their personal traits. Voters then 

make a decision on who to vote for based on these trait perceptions of politicians 

(Bruckmüller & Methner, 2019, p. 2).  

A theme that emerged related to the character traits was how several of the participants 

perceived that it is difficult for them to mention that it is important for them that the party 

leaders and spokespersons need to be honest and trustworthy because in their opinion, it´s not 

common for politicians to be so. 

Interviewee 1 (male, 25, 5): “and then of course, honest, but barely any politician is so, 

it feels like that is too much to ask of them to be”.  
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Interviewee 5 (female, 68, 4): “honesty disappears a little because who is honest and 

how do you know that. But of course, you wish they would be”.  

When it comes to trust in politicians, the politician needs to make sure that the voters know 

that their best interest is what's most important and that the politician won´t put his or her self-

interest above that, this is something most politicians fail to do according to Fiske and 

Durante (2014, p.91). Because of this, voters commonly perceive politicians as powerful but 

not trustworthy (Fiske & Durante, 2014, p. 91) which is consistent with what the participants 

acknowledged in their interviews. 

Difference in perception between left-and right-leaning participants 

Something that emerged in a deeper stage of the analysis was that even though the character 

traits mentioned as important for the participants were the same to a large extent, as 

mentioned in the previous theme, a difference also emerged. When describing the Green 

Party's spokespersons it became visible that the right-leaning participant in a higher extent 

referred to that the spokespersons lacked traits connected to competence, and the left-leaning 

participants in a higher extent believed they lacked traits related to warmth. This indicates that 

when it comes to the assessments of specific party leaders the two groups do in fact slightly 

differ in what they believe to be important. The left-leaning participant, for example, 

mentioned that they didn’t perceive some of the spokespersons as likable which is directly 

related to the dimension of warmth, and the right-leaning voters mentioned that they didn’t 

respect some of the spokespersons or thought that while they possessed some warmth related 

traits, they didn’t possessed traits related to competence. This made them view the 

spokespersons as less capable and, therefore, doubt their abilities. Notable to mention is that 

the difference in perceptions were most diverse between the left and far-right participants, the 

ones who placed themselves more middle-right, and middle-left, often had similar perceptions 

of the spokespersons.  

Interviewee 10 (female, 27, 3,5): “I can’t remember anything concrete about him 

[Fridolin], so I don´t know why I have this perception, but I never liked him”. 

Interviewee 9 (male, 65, 8): “Bolund is a person that I probably could go out and have 

dinner with, someone you probably would have a nice time with, but he didn’t 
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contribute to moving the party forwards (…). A nice person but that didn’t embody any 

rhetorical respect (…) I don’t believe any of the two [Bolund and his co-leader] was fit 

to run a political party”.  

That left-leaning and right-leaning voters prefer different traits have been concluded by 

several researchers, who also states that this affects their voting decisions (Bruckmüller & 

Methner, 2019; Laustsen, 2017). Left- leaning voters have a preference of leaders with 

warmth related traits, and right-leaning voters a preference of leaders with competence related 

traits. This was visible in the analysis of the interviews, with examples as those above, where 

in their judgments of the Green Party's spokespersons when the participants were not fond of 

them the left-leaning voters in a higher extent described the absence of warmth related traits, 

and the right-leaning voters an absence of competence related traits.  

Trait assessment of the green party spokespersons  

Interesting enough, another theme that relates to the previous one appeared, which was that 

there were some specific spokespersons, and duos, that commonly stood out and evoked more 

feelings among the participants. For some of these spokespersons, the participants mostly all 

agreed on liking or disliking, while with other spokespersons there were a clear divide among 

the participants. Several spokespersons were both liked and disliked by the participants, such 

as Gustav Fridolin and Märta Stenevi. Here, it was not possible to detect any specific reasons 

for this since it was also a divide in perception within the participants in the left- and right-

leaning groups.  

There were also examples were the divide between right- and left-leaning participants became 

more visible, such as the perceptions of Åsa Romson. In this case the left-leaning participants 

mostly, when they recognized her, had good perceptions of her. The right-leaning 

participants, on the other hand, had extremely negative associations with her, mostly because 

of the incident were she cried during a press conference The only participant that placed 

himself in the middle, as neither left-or right-leaning, also brought up the crying incident and 

while he didn’t have an especially positive associations to Romson either, he still 

acknowledged that it can be good for party leaders to show emotions but in this case it 

became a bit much, while the right-leaning participants thought this was completely 

unprofessional.  
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Interviewee 6 (male, 36, 9): “I still remember when she stood there crying in the 

parliament, or in national TV, when they had to tighten up, it is unworthy of a party 

leader that is in the government to do so”.  

Interviewee 1 (male, 25, 5): “I think that it can be a good character trait to be able to 

show emotions as a politician, but the main focus needs to be on politics, both have to 

coexist with each other. With Åsa Romson, the emotional took over, there were a lot of 

emotions”.  

Previous research has shown that while women normally are associated with warmth traits, 

female politicians are not, instead they are associated with competence traits that are more 

commonly associated to men (Brown et al., 2018, p. 106). The more common female 

stereotypes such as being feminine and compassionate, are not stereotypes associated with 

female politicians (Brown et al., 2018, 108). This can be a potential reason for when Romson 

showed emotions that belong in the warmth dimension, she was negatively judged for it since 

female politicians are not judged as women normally would be. It also connects to that 

leadership is associated with men, who more commonly show competence traits than warmth 

traits (Brown et al., 2018, p. 106).  

Still within the same theme, one co-leader duo emerged in the analysis as more successful 

than others. The co-leaders in question were Maria Wetterstrand and Peter Eriksson who were 

both spokespersons between 2002-2011. The perception, that was widely shared among the 

participants, were that they were a strong leadership duo that collaborated well with each 

other.  

Interviewee 7 (female, 65, 4): “I think they were, as I perceived it, pretty coordinated 

(…) she was smart, and I would like to say that he was a sympathetic person”.  

Interviewee 9 (male, 65, 8): “I think Maria Wetterstrand was a fantastically talented 

person. Rhetorically talented and relatively humble and still pretty brad in her, or how 

should I explain it, in her image. In my opinion they worked great together, he was also, 

he was a pleasant figure if I can say so. I think they were a great team and did good 

together”.  
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Craig et al. (2020, p. 339) claims that shared leadership is a social process and something that 

happens between people and Alvarez et al. (2007, p. 12) explains that for co-leadership to 

work the two must be complementary, compatible, and committed to each other. Based on 

how the participant in this interview describes the duo, the perception is that the two 

succeeded in doing his. The participants also describe them as her being smart and skillful 

which relates to competence traits, and him as sympathetic and pleasant, which relates to 

warmth traits. That they complement each other by possessing different traits might also be a 

reason for them being viewed as a good match since Alvarez et al. (2007, p. 10) for example 

describes that one of the positive aspects of collective leadership is that it enables leaders with 

different competences to be available in an organization at the same time. 

6.2.2 Perceptions of trust in the party  

Trust in relation to character traits  

A theme that emerged in the analysis pointed to differences in perceptions of the participants 

on whether aspects such as if the party leader is likable or not affect trust in a party. Based on 

the previous category on character traits, we know that all the participants use traits of warmth 

and competence to assess party leaders, and there is a shared perception among most of the 

participants that the character traits of party leaders have a big effect on voters trust in a party. 

Very few of the participants thought it only had a moderate, or no effect on the trust of a 

party. 

Interviewee 8 (male, 42, 6): “I think it effects it a lot. I think it makes out 80% of the 

trust in a party. I think I’m pretty average in how much I follow politics, I read the news 

and sometimes I read a some extra if I an article comes up that I think looks interesting, 

and if it doesn’t, I will skip it. And then it’s necessary that it is someone that gets seen 

and heard to catch my interest”. 

Interviewee 3 (female, 59, 4): “I think it matters a lot. I can choose a party based on my 

values, but of course if a party leader or spokesperson then also captures me, the trust 

becomes much greater. They do play a big role”. 
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Interviewee 6 (male, 36, 9): “I don´t think you can generally say that a charismatic 

party leader gains more voters and a non-charismatic party leader gain less votes, I 

don´t think that (…) I don´t think it plays that huge of a role”. 

A majority of the participants state that they believed the perception of a party leader have 

effects on the trust in a party which goes in line with what previous research, such as Ehrke et 

al. (2020, p.1542), states which is that political trust in a large extent is based on citizens 

perceptions of politicians’ traits of warmth and competence. A possible explanation for this 

might lie in the growing personalization of politics which also indicates that perceptions of a 

party leaders have a huge impact on voters’ trust perceptions. A reason for this being that the 

traditional ties between voters and parties have weakened and the party leaders and other 

individual politicians have instead become more important (Balmas & Sheafer, 2013, p. 455; 

Van Aelst et al., 2011).   

7. Discussion 

The two overarching research questions that was aimed to be answered in this thesis were: 1) 

what are voters’ perceptions on how co-leadership affects party communication, and 2) What 

are voters perceptions on how leadership affect their trust in a party, the results answering 

these research questions will be discussed below. 

7.1 The effects co-leadership has on party communication 

The main results show how the co-leadership model leads to the party’s communication to be 

perceived as messy and confusing for the voters. The lack of a clear face to represent the party 

is the main reason for this perception. Instead of having two spokespersons that together 

strengthens the possibilities to connect and build a relationship to the voters, this has instead 

led to an issue of recognition for the party where, in best case scenario, one of the 

spokespersons get recognised as the main representative from the Swedish Green Party, in 

worst case scenario, none of the two is recognized as the spokespersons of the party. In 

relation to communication the results showed that most of the participants shared a view of 

what the role of the party leader is, which also went well with what previous research has 

stated. The party leaders’ job is to act as the main source of communication from the party to 

voters. As stated in the interviews, the party leader is the figurehead of the party, and their 
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main responsibility is to communicate the party's position and make their case. The party 

leader mainly does this by appearing on TV and in interviews according to the participants. 

The analysis revealed that the participants believe that the Swedish Green Party have 

communication issues and that these are directly linked to their use of two spokespersons. The 

participants stated that they miss a clear figurehead of the party and that this leads to a 

confusion of who speaks for the party, as well as a confusion of what the party stands for 

since their perception is that they hear different things from different representatives from the 

party. Related to this it the participants shared perceptions that besides not having a clear 

figurehead, the spokespersons for the Swedish Green Party are also often too anonymous for 

the voters to get a clear picture of who they leaders of the party are at all.  

In earlier research it was mentioned as a strength by previous co-leaders of the New Zeeland 

Green Party (Hartshorn-Sanders, 2006, p. 45) that being two meant there were two persons 

with “full status” as leaders of the party. In this study, the results rather point towards how 

two co-leaders equal the perception that the party have no full status leaders and clear 

representatives. Interesting to find was that while we know that political ideology plays a 

crucial role in how the perceptions of parties and their communications are formed (Garzia, 

2013), the participants in this study, no matter political right- or left-leaning, shared these 

above perceptions of how the communication of the party is negatively affected by the party 

having two spokespersons. Why previous research and the results of this thesis differ when it 

comes to this, is difficult to explain, it’s an interesting result that would need to be further 

researched to be able to draw any conclusions to why. Previous research (Alvarez et al., 2007, 

p. 12) on co-leadership have especially pointed out that for a co-leadership model to be 

successful, the communication needs to work properly. If there is one thing the result of this 

study do truly manage to show, it is that this is not the case for the Swedish Green Party 

according to the voters. What we have learned about political communication earlier in this 

thesis (Esser & Pfetsch, 2020, p. 27), is that for it to lead to positive democratic effects such 

as higher political knowledge and higher participation of citizens it is important for the 

senders of the communication to be able to identify which type of communication works. By 

the results of this study the Green Party seem to have missed to identifying that the co-

leadership model, according to the perceptions of the voters, do not work and lead to the Party 

having a difficult time in communicating and reaching out to voters. 
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The bad results of the how the co-leadership model affects the party's communication with 

voters could possibly be partially explained by how leadership historically, and today, is 

strongly associated as a one-person job (O´Toole er al., 2002, p. 65). While we historically 

have seen strong parties with equally strong individuals as their leaders, there is today 

indications that voters traditional ties with parties have weakened (Balmas & Sheafer, 2013, 

p. 455) and instead been replaced by strong ties to individual leaders who therefor have 

become more important, this process is referred to as the personalization of politics. The large 

focus that has come to be on the individual leaders of parties, through the process of political 

personalization, also put a lot of pressure on the leaders to be perceived to possess the right 

characteristics, the characteristics of the party leader is directly linked to whether or not a 

voter perceives the leader, and therefore also party, as trustworthy.  

7.2 Trust in relation to leadership  
Continuing on what was told above, personalization (Bruckmüller & Methner., 2019, p. 2) 

related to personality traits since voters today make sense of complicated political information 

by connecting it to individual politicians and their personal traits. Researchers (Laustsen, 

2017, p. 884) state that the personalities of politicians and voters’ perceptions of politicians’ 

traits play a crucial role in voters’ electoral decisions.  

An interesting result based on the analysis were that there were no clear differences in which 

character traits the participants mentioned when describing what they thought were important 

for a party leader to possess, this for me was odd since previous research clearly indicates that 

liberal voters value traits related to warmth in a higher extent and conservative voters values 

traits related to competence (Laustsen., 2017, p. 883). We do, on the other hand, base our 

judgement on both warmth and competence traits simultaneously, so when describing their 

perfect party leader, it is not strange that that the participants mentioned traits out of both 

dimensions (Fiske et al., 2007, p. 79). This difference between left- and right-leaning voters 

and which traits they preferred instead became visible when talking about specific 

spokespersons of the Green Party, here the left-leaning voters mentioned the spokespersons to 

be lacking traits related to warmth, and right-leaning voters in a higher extent mentioned that 

the spokespersons lacked traits related to competence. This result indicates that the 

spokespersons of the Swedish Green Party, when being perceived to lack both warmth and 

competence traits, won’t attract either liberal or conservative voters. For example, left-leaning 
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participants to a higher extent mentioned that they didn’t perceive some of the spokespersons 

as likable which is directly related to the dimension of warmth, and the right-leaning voters 

mentioned that they didn’t respect some of the spokespersons or thought that while they 

possessed some warmth related traits, they didn’t possessed traits related to competence. This 

made them view the spokespersons as less capable and, therefore, doubt their abilities. The 

perceived lack of warmth and competence traits among the spokespersons then also 

negatively affecte the participants trust in them since Cuddy et al. (2011, p. 74) explains that 

these judgements help us determine if others are trustworthy or not and if they have the ability 

to act on their words.  

When it comes to the question of how the co-leadership model affect voters trust in the party I 

would once again reference to how it has previously been concluded that political trust to a 

large extent is based on citizens stereotypes of politicians’ traits of warmth and competence 

(Ehrke et al., 2020, p. 1542). And how voters today in a higher extent make sense of 

complicated political information by connecting it to individual politicians and their personal 

traits. Based on this information and the results of this study I believe that it is possible to 

assume that having two spokespersons, who is perceived by voters to many times lack the 

traits necessary for them to trust them, affect the voters trust in the party negatively.  

The overall result in the thesis indicates that there is a clear relation between how the voters 

perceive the co-leadership model, the traits of the spokespersons, and their trust in the party, 

and much of it does relate to how voters perceive the party's use of two spokespersons to be 

confusing since they don´t have a clear “face” of the party. This negatively affects the party's 

possibilities to communicate to voters.  

8. Limitations and directions for future research 
The biggest limitations of this type of study is that the results cannot possible be seen as a 

representation of all Swedish voters opinions, but rather only the perceptions of the 

participants in this specific study. For future research it would therefore be interesting to 

conduct a similar study with a quantitative method to be able to measure the effects rather 

than analyzing the perceptions as done in this thesis, as well as being able to get more of an 

understanding of the opinions of a larger part of the Swedish voters. Further, in one of the 

interviews a participant mentioned that the Norwegian Green Party had gone from a 
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leadership model of co-leaders to change to a single party leader, it would be interesting to 

conduct a study there to see if the perceived difficulties found in this study, related to 

communication and trust, improved after the change of leadership structure.   

  



47 

References 
Aarts, K., Fladmoe, A., & Strömbäck, J. (2012). Media, Political Trust, and Political 

Knowledge. In T. Aalberg, J. Curran (Eds.), How media inform democracy: a 
comparative approach (pp. 98-118). Taylor & Francis. 

Alvarez, L. J., Svenjenova, S., & Vives, L. (2007). Leading in pairs. MIT Sloan management 
review, 48(4), 10-14.  

Alvesson, M., & Sköldberg, K. (2008). Tolkning och reflektion: vetenskapsfilosofi och 
kvalitativ metod. Studentlitteratur.  

Balmas, M., & Sheafer, T. (2013). Leaders first, countries after: mediated political 
personalization in the international arena. Journal of communication, 63(3), 454-475. 
https://doi.org/10.1111/jcom.12027  

Barisione, M. (2009). So, what difference do leaders make? Candidates´ images and the 
“conditionality” of leader effects on voting. Public opinion and parties, 19(4), 473-
500. https://doi.org/10.1080/17457280903074219  

Bennett, M. A., Malone, C., Cheatham, K., & Saligram, N. (2019). The impact of perceptions 
of political brand warmth and competence on voting intentions. Journal of product & 
brand management, 28(2), 256-273. https://doi.org/10.1108/JPBM-09-2017-1562  

Bittner, A. (2011). Platform or personality: The role of party leaders in elections. Oxford 
University Press.  

Brown, R. B., Phills, E. C., Mercurio, G. D., Olah, M., & Veilleux, J. C. (2018). Aint she a 
woman? How warmth and competence stereotypes about women and female 
politicians contribute to the warmth and competence traits ascribed to individual 
female politicians. Analyses of social issues and public policy, 18(1), 105-125. 
https://doi.org/10.1111/asap.12151  

Bruckmüller, S., & Methner, N. (2019). The ”big two” in citizens´ perception of politicians. 
In A. E. Abele, B. Wojciszke (Eds.), Agency and communion in social psychology 
(pp. 154-166). Routledge.  

Bryman, A. (2018). Samhällsvetenskapliga metoder. Liber AB.  

Burke, S. C., Sims, E. D., Lazzara, H. E., & Salas, E. (2007). Trust in leadership: a multi-level 
review and integration. The leadership quarterly, 18(6), 606-632. 
https://doi.org/10.1016/j.leaqua.2007.09.006  

Bäckstedt, F. (2023). Väljarnas viktigaste skäl för röstning 1988–2022. 
(Valforskningsprogrammets rapportserie, 2023:7). Göteborgs universitet: 
Stadsvetenskapliga institutionen. https://www.gu.se/sites/default/files/2023-
09/2023%207%20Ba%CC%88ckstedt%20Viktiga%20ska%CC%88l%20fo%CC%8
8r%20partival%201988-2022.pdf 



48 

Campus, D., Switek, N., & Valbruzzi, M. (2021). Collective leadership and divided power in 
West European parties. Palgrave Macmillan.  

Carson, B. J., Tesluk, E. P., & Marrone, A. J. (2007). Shared leadership in teams: an 
investigation of antecedent conditions and performance. The academy of 
management journal, 50(5), 1217-1234. https://doi.org/10.5465/amj.2007.20159921  

Colbert, E. A., Judge, A. T., Choi, D., & Wang, G. (2012) Assessing the trait theory of 
leadership using self and observer ratings of personality: the mediating role of 
contributions to group success. The leadership quarterly, 23(4), 670–685. 
https://doi.org/10.1016/j.leaqua.2012.03.004 

Craig, C., Marnoch, G., & Topping, I. (2010). Shared leadership with minority ethnic 
communities: views from the police and the public in the UK. Policing & Society, 
20(3), 336-357. https://doi.org/10.1080/10439463.2010.495777  

Cuddy, J. C. A., Glick, P., & Beninger, A. (2011). The dynamics of warmth and competence 
judgments, and their outcomes in organizations. Research in organizational 
behaviour, 31, 73-98. https://doi.org/10.1016/j.riob.2011.10.004 

Dahlin, P. (2023, 17 November). Klubbat och klart: MP ska fortsätta med två språkrör. Omni. 
https://omni.se/klubbat-och-klart-mp-ska-fortsatta-med-tva-sprakror/a/APabAA 

Demoskop. (n.d.). Om Demoskop. https://demoskop.se/om-oss/om-demoskop/ 

Ehrke, F., Bruckmüller, S., & Steffens, M. (2020). A double-edged sword: how social 
diversity affects trust in representatives via percieved competence and warmth. 
European journal of social psychology, 50(7), 1540-1554. 
https://doi.org/10.1002/ejsp.2709  

Esser, F., & Pfetsch, B. (2020). Political communication. In D. Caramani (Ed.), Comparative politics. 

Fifth edition. Oxford university press, 336-358.  

Ferreira Da Silva, F., & Costa, P. (2019). Do we need warm leaders? Exploratory study of the 
role of voter evaluations of leaders’ traits on turnout in seven European countries. 
European journal of political research, 58(1), 117-140. 
https://doi.org/10.1111/1475-6765.12273 

Fiske, T. S., & Durante, F. (2014). Never trust a politician? Collective distrust, relational 
accountability, and voter response. In J. van Prooijen, P. van Lange (Eds.), Power, 
politics, and paranoia: Why people are suspicious of their leaders (pp. 91-105). 
Cambridge University Press.  

Fiske, T. S., Cuddy, J. C. A., & Glick, P. (2007). Universal dimensions of social cognition: 
warmth and competence. Trends in cognitive sciences, 11(2), 77-83. 
https://doi.org/10.1016/j.tics.2006.11.005  

Garzia, D. (2012). The rise of party/leader identification in Western Europe. Political 
research quarterly, 66(3), 533-544. https://doi.org/10.1177/1065912912463122  



49 

Gordon, G. (2017). Applied Trust Leadership. In G. Gordon (Red.), Leadership through trust 
(pp. 23-51). Switzerland: Springer international publishing AG. 
Https://doi.org/10.1007/978-3-319-56955-0_3  

Hartshorn-Sanders, E. (2006). Co-leadership and the Green Party: A New Zealand case study. 
Political science, 58(1), 43-53. https://doi.org/10.1177/003231870605800103   

Kocolowski, D. M. (2010). Shared leadership: Is it time for a change?. Emerging leadership 
journeys, 3(1), 22-32.  

Ksiazkiewicz, A., Vitriol, J., & Farhart, C. (2018). Implicit candidate-trait associations in 
political campaigns. Political Psychology, 39(1), 177-195. 
https://doi.org/10.1111/pops.12398 

Kvale, S., & Brinkmann, S. (2014). Den kvalitativa forskningsintervjun. Studentlitteratur. 

Laustsen, L. (2017) Choosing the right candidate: observational and experimental evidence 
that conservatives and liberals prefer powerful and warm candidate personalities, 
respectively. Political behavior, 39(4), 883-908. https://doi.org/10.1007/s11109-016-
9384-2  

Laustsen, L., & Bor, A. (2017) The relative weight of character traits in political candidate 
evaluations: warmth is more important than competence, leadership, and integrity. 
Electoral studies, 49, 96-107. https://doi.org/10.1016/j.electstud.2017.08.001 

Levi, M., & Stoker, L. (2000). Political trust and trustworthiness. Annual review of political 
science, 3(1), 475-508. https://doi.org/10.1146/annurev.polisci.3.1.475   

Magnusson, E., & Marecek, J. (2015). Doing interview-based qualitative research. 
Cambridge university press.  

McNair, B. (2017). An introduction to political communication. Routledge.  

Meuser, D. J., Gardner, L. W., Dinh, E. J., Hu, J., Liden, C. R., & Lord, G. R. (2016). A 
network of leadership theory: the infancy of integration. Journal of management, 
42(5), 1374-1403. https://doi.org/10.1177/0149206316647099  

Miljöpartiet. (n.d.-a). Miljöpartiets historia. https://www.mp.se/om/historia/ 

Miljöpartiet. (n.d.-b). Stadgar. https://www.mp.se/om/stadgar/ 

Miljöpartiet. (n.d.-c). Årtal, personer och valresultat. https://www.mp.se/om/historia/fakta/ 

Miljöpartiet. (n.d.-d). Swedish Green Party. https://www.mp.se/languages/  

Miljöpartiet. (n.d.-e). Våra språkrör. https://www.mp.se/om/sprakror/  

Mumford, D. M., Friedrich, L. T., Vessey, B. W., & Ruark, G. (2012). Collective leadership: 
Thinking about issues Vis- á-Vis others. Industrial and organizational psychology, 
5(4), 408-411. https://doi.org/10.1111/j.1754-9434.2012.01469.x  



50 

Naturvårdsverket. (2020). Allmänhetens behov av kommunikation om klimat: 
medborgarundersökning 2020. 
https://www.naturvardsverket.se/4ac4e7/contentassets/a7ffc99135f142a29635bf0e4a
27cf2a/klimatkommunikation-2020.pdf 

Nichols, L. A. (2014). What do people desire in their leaders? The effect of leadership 
experience on desired leadership traits. Leadership and organization development 
journal, 37(5), 658-671. https://doi.org/10.1108/LODJ-09-2014-0182 

Nielsen, J. H., & Lindvall, J. (2021). Trust in government in Sweden and Denmark during the 
COVID-19 epidemic. West European politics, 44(5-6), 1180-1204. 
https://doi.org/10.1080/01402382.2021.1909964  

Novus. (n.d.-a). Om Novus. https://novus.se/om-novus/ 

Novus. (n.d.-b). Partiledarförtroende. https://novus.se/valjarforstaelse-
arkiv/kategori/partiledarfortroende/ 

O´Toole, J., Galbraith, J., & Lawler, E. E. (2002). When two (or more) heads are better than 
one: the promise and pitfalls of shared leadership. California management review, 
44(4), 65-83. https://doi.org/10.2307/41166143 

Okolikj, M., Goubin, S., Stiers, D., & Hooghe, M. (2022). Trust in political parties and 
ideological proximity voting in Europe: the role of trust in political parties as a 
heuristic mechanism. Journal of elections, public opinion and parties, 34(1), 116-
135. https://doi.org/10.1080/17457289.2022.2113088  

Oscarsson, H., & Holmberg, S. (2020). Swedish voting behavior 1956-2018. The Swedish 
national election studies, department of political science university of Gothenburg. 
https://www.gu.se/sites/default/files/2020-03/1767347_svb2020.pdf   

Pidgeon, K. (2017). The keys to success: leadership core competencies. Journal of trauma 
nursing, 24(6), 338-341. Https://doi.org/10.1097/JTN.0000000000000322  

Rohwedder, M. (2023, 28 June). MP-väljarna: skrota de två språkrören och ta hem Bah 
Kuhnke. Aftonbladet. https://www.aftonbladet.se/nyheter/kolumnister/a/5Bebxb/mp-
valjare-vill-avskaffa-att-ha-tva-sprakror 

Rose, R., & Wessels, B. (2019). Money, sex, and broken promises: politicians bad behaviour 
reduces trust. Parliamentary affairs, 72(3), 481-500. 
https://doi.org/10.1093/pa/gsy024  

SCB. (2021). Fler äldre i 2022 års val. SCB. https://www.scb.se/hitta-statistik/statistik-efter-
amne/demokrati/allmanna-val/allmanna-val-
valresultat/pong/statistiknyhet/preliminart-rostberattigade-i-2022-ars-allmanna-val-/ 

SCB. (2023). Valdeltagande i Sverige. SCB. https://www.scb.se/hitta-statistik/sverige-i-
siffror/manniskorna-i-sverige/valdeltagande-i-sverige/ 



51 

Skoglund, K. (2022, 8 October). MP-profiler vill se en partiledare i stället för två språkrör. 
SVT Nyheter. https://www.svt.se/nyheter/inrikes/mp-profiler-vill-se-en-partiledare-i-
stallet-for-tva-sprakror 

Socialdemokraterna. (2023). Partiledare och partisekreterare. 
https://www.socialdemokraterna.se/vart-parti/om-partiet/var-historia/partiledare-och-
partisekreterare 

Starke, C., Marcinkowski, F., & Wintterlin, F. (2020). Social networking sites, 
personalization, and trust in government: empirical evidence for a mediation model. 
Social media + Society, 6(2), 1-11. https://doi:10.1177/2056305120913885  

Stoker, G., & Evans, M. (2019). Does political trust matter?. In S. Elstub, O. Escobar (Eds.), 
Handbook of democratic innovation and governance (pp. 120-134). Edward Elgar 
Publishing.  

Strömbäck, J., & Van Aelst, P. (2013). Why political parties adapt to media: exploring the 
fourth dimension of mediatization. The international communication gazette, 75(4), 
341-358. https://doi.org/10.1177/1748048513482266  

Svenskarna och internet. (2023, n.d.). Samhällsnyheter i traditionella och digitala medier. 
https://svenskarnaochinternet.se/rapporter/svenskarna-och-internet-
2023/samhallsnyheter-i-traditionella-och-digitala-medier/ 

Swedish national election studies. (2023). Väljarna placerar partierna från vänster till höger 
1979–2022 [Faktablad]. https://www.gu.se/sites/default/files/2023-03/F2023_8.pdf 

Söderlund, M. (2023, 31 March). Interna kravet: Bara ett språkrör i Miljöpartiet. Omni. 
https://omni.se/interna-kravet-bara-ett-sprakror-i-miljopartiet/a/EQK1z3 

TT. (2023, 4 September). MP:s ledning vill ha två språkrör. SVT Nyheter. 
https://www.svt.se/nyheter/inrikes/mp-s-ledning-vill-ha-tva-sprakror 

Van Aelst, P., Sheafer, T., & Stanyer, J. (2011). The personalization of mediated political 
communication: A review of concepts, operationalizations and key findings. 
Journalism, 13(2), 203-220. https://doi.org/10.1177/1464884911427802  

van der Meer, T. (2017). Political trust and the “crisis of democracy”. In Oxford research 
encyclopedia of politics, (pp, 1-22). Oxford University Press. 
https://doi.org/10.1093/acrefore/9780190228637.013.77  

van der Meer, T. (2017). Political trust and the “crisis of democracy”. In Oxford research 
encyclopedia of politics. Oxford university press. 
https://doi.org/10.1093/acrefore/9780190228637.013.77  

van der Meer, T., & Dekker, P. (2011). Trustworthy states, trusting citizens? A multilevel 
study into objective and subjective determinants of political trust. In S. Zmerli, M. 
Hooghe (Eds.), Political Trust: Why context matters (pp. 95-115). ECPR Press.  



52 

Winsvold, M., Haugsgjerd, A., Saglie, J., & Segaard, B. S. (2024). What makes people trust 
or distrust politicians? Insight from open-ended survey questions. West European 
politics, 47(4), 759-783. https://doi.org/10.1080/01402382.2023.2268459  

Wojciszke, B. (1996). Moral and competence-related traits in political perception. Polish 
Psychological Bulletin, 27(4), 319-324. 
https://www.researchgate.net/publication/232539438_Moral_and_competence-
related_traits_in_political_perception 

Wyatt, M., & Silvester. (2018). Do voters get it right? A test of the ascription-actuality trait of 
leadership with political elites. The leadership quarterly, 29(5), 609-621. 
https://doi.org/10.1016/j.leaqua.2018.02.001 

Xu, J. A., Loi, R., & Ngo, H. (2016). Ethical leadership behavior and employee justice 
perceptions: the mediating role of trust in organization. Journal of business ethics, 
134(3), 493-504. https://doi.org/10.1007/s10551-014-2457-4  

Zhu, J., Liao, Z., Yam, C. K., & Johnson, E. R. (2018). Shared leadership: a state-of-the-art 
review and future research agenda. Journal of organizational behavior, 39(7), 834-
852. https://doi.org/10.1002/job.2296  



 

 

Appendix A 
Intervjuguide: original interview guide in swedish 

Introduktion: Jag heter Alva Bergström och studerar min sista termin på masterprogramet 

politisk kommunikation vid Göteborgs Universitet. Syftet med min studie är att undersöka 

medborgares uppfattningar om ledarskap i politiken. Jag har förberett ett antal frågor som jag 

planerar att vi går igenom men förhoppningen är att det ska kännas mer som ett samtal än en 

intervju. Intervjun är anonym så dina svar kommer inte kunna kopplas till dig. Tidsmässigt 

borde intervjun ta runt 30–45 minuter. Det är 5 huvudsakliga frågor men även underfrågor till 

dessa.  

När vi känner oss färdiga med intervjun, och om du är nyfiken på mina åsikter, svarar jag 

gärna på dina frågor med! 

1. Innan vi börjat prata om miljöpartiet, så tänkte jag att vi kunde prata om 

partiledare generellt. Kan du beskriva vad du tycker en partiledares jobb är, vad 

anser du är deras främsta arbetsuppgifter?  

- Följdfråga: Vad är din uppfattning om hur miljöpartiets språkrör lyckas med detta?  

 

2. Jag har tagit med mig miljöpartiets egen korta förklaring till varför de har två 

språkrör i stället för en partiledare, vad tänker du kring det de skriver?  

- Följdfråga: De beskriver specifikt att språkrörens främsta jobb är att vara partiets 

företrädare och att deras jobb är att kommunicera partiets politik till er väljare. Vad 

tänker du kring det? 

- Följdfråga: Vad anser du fördelarna och nackdelarna med att ha två språkrör är?   

 

3. Enligt dig, vad generellt är viktiga karaktärsdrag hos partiledare?  

(Om personen har svårt att komma fram till karaktärsdrag kan jag ge exemplen: 

empatisk, kan visa medkänsla, rättvis, ärlig, moralisk, trevlig, hjälpsam, pålitlig, 

eller smart, intelligent, skicklig, kunnig) 

- Följdfråga: Jag har tagit med mig bilder på några av miljöpartiets språkrör som jag 

tänkte vi skulle kolla på tillsammans. Vad har du för uppfattning om dessa språkrörs 

karaktärsdrag?  

 



 

 

4. Hur högt förtroende har du till miljöpartiet som parti? 

 

5. Hur högt förtroende har du till miljöpartiets språkrör? 

- Följdfråga: Hur tror du att valet av att ha två personer som företrädare för partiet 

påverkar väljares tillit till partiet? 

- Följdfråga: I vilken utsträckning tror du att en partiledares karaktärsdrag och därav 

personlighet påverkar tilliten till ett parti? 

- Följdfråga: I vilken utsträckning tror du tilliten till ett parti påverkas om en partiledare 

underpresterar i sin roll? 

 

6. Enligt dig är viktiga karaktärsdrag hos ledare X, och deras viktigaste jobb är Y, i 

vilken utsträckning tänker du på dessa aspekter när du röstar på ett parti?  

 

7. När du röstar, vad baserar du ditt val på? 

 

8.  På en skala från 0–10 där 0 är långt till vänster, 5 är varken vänster eller höger 

och 10 är långt till höger vart placerar du dig själv?  

- Följdfråga: Väljarnas genomsnittliga placering 2022, enligt SOM institutet, längs en 

vänster-höger skala placerade Vänsterpartiet längst vänster ut med 0,9 procent och 

Sverigedemokraterna och Moderaterna längst till höger med 8,5 procent.  

 

9. Identifierar du dig som man, kvinna eller annat? 

 

10. Hur gammal är du?  

 

Interview guide: a translated version of the original interview guide in 
Swedish 

Question 1: Before we talk about the Swedish Green Party, I thought we could talk about 

party leaders more generally. Can you describe what you believe a party leaders job is? What 

are their primary tasks? 

 



 

 

- Follow up question: With this in mind, what is you perception of how the party leaders 

of the Green Party succeed in conducting those tasks? 

Question 2: I´ve brought with me the Green Party's own explanation to why they have two 

party leaders instead of one party leader, what are your thoughts on this explanation? 

- Follow up question: They describe specifically that the primary job of their party 

leaders is to be the faces of the party and their main tasks are to communicate their 

politics to the voters. What are your thoughts about that?  

- Follow up question: According to you, what are the advantages and disadvantages of 

having two party leaders instead of one? 

Question 3: According to you, what are generally speaking important character traits for a 

party leader? (If the respondent is struggling coming up with character traits the following 

examples can be provided: empathic, compassionate, fair, honest, moral, nice, helpful, 

trustworthy, smart, intelligent, skilled, and knowledgeable) 

- Follow up question: I´ve brought with me some pictures of the Green Party's party 

leaders which I thought we could look at together. What are you perceptions of these 

party leaders character traits?  

Question 4: How high is your trust in the Green Party? (How high is your confidence in the 

Green Party?) 

Question 5: How high is your trust in the party leaders of the Green Party? (How high is your 

confidence in the party leaders of the Green Party?) 

- Follow up question: How do you think the choice of having two people as 

representatives for the party effects voters trust? 

- Follow up question: To what extent do you think a party leaders character traits and 

personality effects the trust in a party? 

- Follow up question: To what extent do you think the trust in a party is affected if a 

party leader underperforms in their role? 

Question 6: According to you, important character traits for a party leader is X, and their 

primary tasks are Y, to what extent do you think about these aspects when voting for a party? 



 

 

Question 7: When you vote, what do you base your choice on? 

Question 8: On a scale from 0-10 where 0 is far left, 5 is neither left nor right, and 10 is far 

right, where do you place yourself?  

- Follow up question: According to the Swedish national election studies, the Swedish 

voters place the Left Party as the furthest left out of the Swedish parties on a 0,9 on 

this scale and the Moderate Party and Swedish democrats as the furthest right parties 

on a shared 8,5. Does this help you place yourself on the same scale? 

Question 9: Do you identify as a man, woman or other? 

Question 10: What is your age? 
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Figure B1. Screenshot self-description of the Swedish Green Party  
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Figure C1: Picture of Peter Eriksson and Maria Wetterstrand previous spokespersons of the Swedish 
Green Party 

 

Figure C2: Picture of Gustav Fridolin and Åsa Romson previous spokespersons of the Swedish Green 
Party 

 

Figure C3: Picture of Isabella Lövin and Gustav Fridolin previous spokespersons of the Swedish 
Green Party 



 

 

 

Figure C4: Picture of Isabella Lövin and Per Bolund previous spokespersons of the Swedish Green 
Party 

 

Figure C5: Picture of Per Bolund and Märta Stenevi previous spokespersons of the Swedish Green 
Party 

 

Figure C6: Picture of previous spokesperson of the Swedish Green Party Märta Stenevi and current 
spokesperson of the Swedish Green Party Daniel Helldén 



 

 

 

Figure C7: Picture of Maria Wetterstrand previous spokesperson of the Swedish Green Party 

 

Figure C8: Picture of Peter Eriksson previous spokesperson of the Swedish Green Party 

 

Figure C9: Picture of Gustav Fridolin previous spokesperson of the Swedish Green Party 



 

 

 

Figure C10: Picture of Åsa Romson previous spokesperson of the Swedish Green Party 

 

Figure C11: Picture of Isabella Lövin previous spokesperson of the Swedish Green Party 

 

Figure C12: Picture of Per Bolund previous spokesperson of the Swedish Green Party 



 

 

 

Figure C13: Picture of Märta Stenevi previous spokesperson of the Swedish Green Party 

 

Figure C14: Picture of Daniel Helldén current spokesperson of the Swedish Green Party 


