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Appendix 1 Reading of Local Newspapers in Different Age Groups. SOM 1986-1992 
(Anova/MCA).

* Significant at .05 level

1986 1987 1988 1989 1990 1991 1992

Gender
15-29 .06 .07 .06 .09 .01 .01 .05
30-49 .03 .04 .03 .01 .00 .01 .02
50-75 .03 .02 .06 .00 .05 .03 .01
Education
15-29 .12 * .14 * .10 .10 .14 * .13 *
30-49 .16 * - .17 * .09 .07 .18 * .09
50-75
Class

.16 * - .06 .06 .14 * .08 .08

15-29 .12 .13 .16 * .13 .10 .14 .15
30-49 .17 * .14 * .21 * .14 * .09 .19 * .18 *
50-75 .18 * .17 * .10 .09 .13 .15 * .14 *

Income 
15-29 .10 .05 .06 .11 .12 .13 * .10
30-49 .16 * .05 .17 * .17 * .16 * .25 * .30 *
50-75 .18 * .14 * .11 * .09 .10 .12 * .16 *
Marital Status 
15-29 .06 — .07 .04 .04 .02 .06
30-49 .08 * - .21 * .14 * .01 .28 * .24 *
50-75 .10 * - .11 * .11 * .08 .13 * .12 *

Appendix 2 Reading of Local Newspapers. Age and Household Income. SOM 1986, 
1989 and 1992 (Anova/MCA).

1986 1989 1992

Grand Mean 5.00 5.13 4.88
15-29
Low Income -.61 -.73 -.70
Medium Income -.38 -.60 -.47
High Income -.06 -.14 -.08
30-49
Low Income -.39 -.40 -.91
Medium Income .16 .07 .24
High Income .40 .45 .59

50-75
Low Income -.10 .15 -.02
Medium Income .43 .38 .43
High Income .71 .52 .76
Eta .20 * .22 * .26 *

* Significant at .05 level

Comment: The-dependent variable ranges in value between 0 and 6
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Appendix 3 Reading of Local Newspapers. Social Class and Household Income. SOM 
1986, 1989 and 1992 (Anova/MCA).

* Significant at .05 level

Comment: The dependent variable ranges in value between 0 and 6

1986 1989 1992

Grand Mean 4.99 5.12 4.91
Working Class
Low Income -.43 -.45 -.63
Medium Income -.04 -.11 -.05
High Income -.36 .42 .22

Lower Middle Class
Low Income -.26 -.07 -.43
Medium Income .30 .01 .38
High Income .69 .36 .25

Upper Middle Class
Low Income .21 .05 -.20
Medium Income .62 .40 .85
High Income .69 .33 .77

Self-Employed
Low Income -.34 .20 -.31
Medium Income .17 .22 -.25
High Income .16 .38 .96
Eta .21 * .16 * .25 *
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Appendix 4 Reading of Newspaper Genres in Different Age Groups. SOM 1986 (Anova/ 
MCA).

■ Significant at .05 level

Domestic News Culture Advertisements Radio/TV
Foreign News Local News Sports

Gender
15-29 .02 .08 .01 .13 * .06 .01 .38 *
30-49 .08 .01 .07 .22 * .06 .06 .51 *
50-75 .18 * .08 .10 * .18 * .16 * .09 .41 *
Education
15-29 .20 * .14 * .15 * .17 * .07 .13 * .11
30-49 .18 * .06 .19 * .17 * .29 * .25 * .20 *
50-75 .14 * .03 .18 * .30 * .31 * .21 * .12 *

Class
15-29 .17 * .02 .17 * .04 .22 * .24 * .06
30-49 .22 * .11 .23 * .22 * .26 * .18 * .24 *
50-75 .16 * .10 .19 * .20 * .19 * .19 * .16 *
Income
15-29 .04 .05 .08 .09 .15 * .18 * .07
30-49 .18 * .06 .03 .04 .14 * .04 .08
50-75 .31 * .05 .05 .08 .25 * .17 * .06
Marital Status
15-29 .18 * .18 * .12 * .01 .13 * .10 .09
30-49 .01 .06 .03 .02 .00 .09 .01
50-75 .18 * .07 .03 .05 .05 .06 .00

Appendix 5 Reading of Newspaper Genres: Factor Analysis. SOM 1986.

Principal Component Analysis, Rotation Oblimin, Pattern Matrix

F1 F2 F3

Domestic News .86 .10 .06
Foreign News .88 .10 .06
Culture .63 -.02 -.31
Local News .42 .54 -.10
Advertisements -.10 .80 -.06
Sports .07 .07 .94
Radio/TV Features -.05 .67 .16
Percentage Explained 31 20 14
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Appendix 6 Reading Profiles and Positional Factors. SOM 1986 (Per Cent).

Comment: See Figure 11.1

RP1 RP2 RP3 RP4 RP5 RP6 RP7

Total 30 25 16 10 8 7 6
Age
15-29 31 16 9 16 6 15 7
30-49 31 28 15 8 8 3 6
50-75 26 28 22 6 11 2 4

Gender
Male 42 17 11 6 8 10 5
Female 16 32 20 15 8 3 6
Education
Low 32 28 8 11 9 7 6
Medium 31 22 15 12 7 9 4
High 22 23 38 4 4 1 8

Class
Working Class 34 23 8 12 10 8 6
Farmer 22 24 8 4 10 8 12
Lower Middle Class 26 30 20 8 8 6 2
Upper Middle Class 25 21 38 2 2 4 9
Self-Employed 31 24 17 12 2 6 8

Income
Low 26 26 13 13 10 7 5
Medium 33 26 14 9 7 6 6
High 29 24 22 6 6 4 8

Marital Status
Single 32 19 14 13 6 10 5
Married 28 28 7 9 9 3 6
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Appendix 7 Viewing of Television Genres in Different Age Groups. SOM 1992 (Anova/ 
MCA).

• Significant at .05 level

EEntertainment News Documentaries Sports Culture Nature

Gender 
15-29 .09 * .12 * .10 * .37 * .09 .10 *
30-49 .01 .06 .06 .41 * .14 * .04
50-75 .07 .06 .02 .36 * .17 * .02
Education 
15-29 .16 * .17 * .13 * .15 * .13 * .11
30-49 .30 * .05 .12 * .22 * .19 * .25*
50-75 .29 * .07 .13 * .28 * .23 * .24 *
Class
15-29 .20 * .19 * .06 .09 .18 * .08
30-49 .26 * .14 * .14 * .12 * .14 * .21 *
50-75 .27 * .09 .10 .25 * .19 * .25 *
Income 
15-29 .11 .05 .05 .03 .07 .08
30-49 .09 .06 .09 .05 .10 * .15 *
50-75 .21 * .09 .10 .25 * .19 * .25 *
Marital Status 
15-29 .00 .14 * .08 .12 * .08 .19 *
30-49 .03 .07 .08 * .02 .06 .00
50-75 .03 .01 .07 .03 .12 * .04
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Appendix 8 Viewing of Television Genres. Factor Scores in Different Age Groups. SOM 
1986 and 1992 (Anova/MCA).

* Significant at .05 level

F1 F2
1986 1992 1986 1992

Gender
15-29 .10 * .08 .21 * .21 *
30-49 .16 * .01 .24 * .28 *
50-75 .15 * .16 * .11 * .21 *

Education
15-29 .11 .20 * .19 * .19 *
30-49 .16 * .15 * .29 * .33 *
50-75 .27 * .24 * .27 * .37 *

Class
15-29 .10 .20 * .14 .16 *
30-49 .19 * .16 * .31 * .25 *
50-75 .22 * .18 * .22 * .34 *

Income
15-29 .05 .05 .05 .06
30-49 .09 .09 .12 * .07
50-75 .06 .09 .16 * .23 *
Marital Status
15-29 .12 * .13 * .04 .08
30-49 .07 .04 .08 .07
50-75 .00 .10 * .08 .04
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Appendix 9 Viewing Profiles and Positional Factors. SOM 1992 (Per Cent).

Comment: See Figure 12.1

WP1 WP2 WP3 WP4 WP5 WP6

Total 32 24 22 12 5 5
Age
15-29 38 21 15 22 2 3
30-49 32 25 25 12 2 5
50-75 28 25 24 4 12 6
Gender
Male 46 18 14 9 6 7
Female 17 30 30 16 4 3
Education
Low 40 27 11 8 7 6
Medium 32 25 20 15 5 4
High 21 18 41 14 3 4

Class
Working Class 37 27 14 13 5 4
Farmer 29 31 20 10 6 4
Lower Middle Class 29 22 28 9 6 6
Upper Middle Class 22 17 44 11 2 4
Self-Employed 36 25 18 10 5 5
Income
Low 28 29 20 10 7 6
Medium 36 22 21 12 5 4
High 31 19 29 14 3 4

Marital Status
Single 32 22 20 15 6 5
Married 33 25 23 10 5 4
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Appendix 10 Book Reading, Video Watching and Magazine Reading in Different Age 
Groups. SOM 1988, 1990 and 1992 (Anova/MCA).

* Significant at .05 level

1988
Books
1990 1992 1988

Video
1990 1992 1988

Magazines
1990 1992

Gender
15-29 .32 * .30 * .26 * .13 * .13 * .09 .10 * .16 * .18 *
30-49 .24 * .25 * .25 * .07 .11 * .09 * .12 * .12 * .01
50-75 .13 * .11 * .16 * .12 * .17 * .07 .17 * .26 * .19 *
Education
15-29 .24 * .22 * .24 * .22 * .26 * .15 * .13 * .17 * .04
30-49 .36 * .28 * .34 * .15 * .15 * .12 * .20 * .16 * .12 *
50-75 .30 * .31 * .34 * .08 .09 .04 .14 * .19 * .14 *
Class
15-29 .23 * .23 * .26 * .18 * .20 * .21 * .10 .15 .14
30-49 .25 * .25 * .25 * .17 * .18 * .09 .11 .23 * .19 *
50-75 .21 * .27 * .28 * .12 .15 * .07 .13 .19 * .16 *
Income 
15-29 .11 .05 .07 .17 * .06 .08 .08 .12 .08
30-49 .11 * .07 .09 .08 .08 .09 .05 .15 * .01
50-75 .08 .09 .14 ’ .23 * .22 * .21 * .07 .06 .06
Marital Status 
15-29 .08 .02 .01 .06 .16 * .17 * .05 .03 .07
30-49 .11 * .07 .09 * .04 .18 * .05 .05 .02 .05
50-75 .12 * .16 * .12 * .11 * .08 .12 * .06 .05 .11 *
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Appendix 11 Weekly Media Practices in the Private Sphere in Different Groups. SOM 
1992 (Per Cent).

Comment: See Table 13.3

1 2 3 4 5 6 7 8

Age
15-29 25 13 12 13 4 5 21 7
30-49 32 14 10 16 6 6 12 5
50-75 30 15 5 23 4 8 10 5

Gender
Male 35 12 12 14 4 5 15 4
Female 23 17 5 22 6 9 12 7

Education
Low 31 8 8 24 4 5 15 5
Medium 29 11 10 16 4 7 17 6
High 27 27 7 11 7 9 7 6

Class
Working Class 27 9 10 20 4 7 18 5
Farmer 26 13 0 42 0 8 8 4
Lower Middle Class 33 11 10 17 4 5 10 6
Upper Middle Class 29 26 5 8 9 10 8 6
Self-Employed 31 16 7 17 5 4 13 6

Household Income
Low 25 15 6 21 4 10 14 5
Medium 32 12 10 16 6 5 14 6
High 33 17 10 14 5 6 10 6

Marital Status
Single 24 16 9 16 5 6 18 6
Married 32 13 8 18 4 7 12 5
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Appendix 12 Cinema and Theatre Going. SOM 1988, 1990 and 1992 (Anova/MCA).

* Significant at .05 level

1988
Cinema

1990 1992 1988
Theatre

1990 1992

Grand Mean 2.49 2.40 2.47 2.09 1.89 1.85

Age
15-29 1.43 1.41 1.17 .17 .06 -.04
30-49 -.25 -.18 -.08 -.05 -.06 -.03
50-75 -.91 -.86 -.78 -.08 .02 .06
Eta .60 * .58 * .50 * .09 * .04 .04

Gender
Male .03 -.01 -.07 -.11 -.13 -.14
Female -.03 .01 .08 .10 .13 .15
Eta .02 .01 .05 .08 * .11 * .13 *

Education
Low -.61 -.64 -.56 -.49 -.32 -.26
Medium .33 .36 .25 .09 .03 -.02
High .50 .58 .47 .69 .52 .44
Eta .32 * .35 * .30 * .36 * .29 * .25 *
Class
Working Class -.10 -.20 -.09 -.38 -.32 -.32
Farmer -.74 -.57 -.71 -.36 -.36 -.19
Lower Middle Class .04 .09 -.01 .28 .16 .22
Upper Middle Class .66 .63 .53 .97 .89 .65
Self-Employed -.08 .14 .04 .05 .14 .14
Eta .18 * .18 * .16 * .36 * .33 * .31 *
Income
Low -.13 -.11 -.06 -.10 -.15 -.12
Medium -.10 -.05 -.01 -.15 -.06 -.06
High .29 .29 .12 .32 .36 .34
Eta .12 * .10 * .04 .16 * .17 * .16 *
Marital Status
Single .77 .77 .56 .28 .17 .05
Married -.36 -.33 -.25 -.13 -.07 -.02
Eta .34 * .33 * .25 * .15 * .10 * .03

Comment: The dependent variables range in value between 1 and 7

244



Appendix 13 Cinema and Theatre Going in Different Age Groups. SOM 1988, 1990 and 
1992 (Anova/MCA).

• Significant at .05 level

1988
Cinema

1990 1992 1988
Theatre

1990 1992

Gender
15-29 .04 .11 * .02 .08 .14 * .17 *
30-49 .04 .00 .03 .13 * .10 * .15 *
50-75 .10 * .11 * .06 .03 .09 .10 *
Education
15-29 .13 * .20 * .13 * .32 * .33 * .22 *
30-49 .24 * .23 * .20 * .40 * .25 * .24 *
50-75 .30 * .34 * .28 * .36 * .34 * .35 *
Class
15-29 .18 * .21 * .21 * .34 * .34 * .36 *
30-49 .23 * .27 * .20 * .38 * .36 * .28 *
50-75 .26 * .28 * .29 * .39 * .34 * .34 *
Income
15-29 .18 * .09 .07 .11 .04 .09
30-49 .09 .08 .04 .20 * .23 * .15 *
50-75 .25 * .20 * .25 * .24 * .27 * .25 *
Marital Status
15-29 .31 * .33 * .19 * .22 * .08 .00
30-49 .19 * .20 * .10 * .10 * .09 * .05
50-75 .03 .13 * .09 * .08 * .11 * .05
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Appendix 14 Regular Media Practices in the Public Sphere in Different Groups. SOM 
1992 (Per Cent).

Comment: Practices Carried Out At Least Every Six Months

1 = None of These Activities

2=OnlyCinemaGoing

3= Only Theatre Going

4= Cinema and Theatre Going

1 2 3 4

Total 54 45 6 16
Age
15-29 25 55 1 19
30-49 56 23 5 16
50-75 73 4 10 12
Gender
Male 57 26 5 13
Female 51 24 6 19
Education
Low 74 14 5 8
Medium 47 33 5 16
High 35 29 9 27

Class
Working Class 62 27 2 8
Farmer 79 6 4 11
Lower Middle Class 50 22 10 18
Upper Middle Class 32 24 10 34
Self-Employed 54 20 8 18

Household Income
Low 58 25 41 3
Medium 56 25 4 14
High 43 22 11 23
Marital Status
Single 41 37 4 18
Married 61 19 7 14

246



Appendix 15 Newspaper Reading, Life Environment and Positional Factors. SOM 1992 
(Anova/MCA).

Morning Newspaper Evening Newspaper
Rural Area Town City Metropolitan Rural Area Town City Metropolitan

Area Area

* Significant at .05 level

Comment: The dependent variable ranges in values in the following way:
Local Newspapers 0-6; Evening Newspapers 0 - 4

Grand Mean 4.81 4.81 5.01 4.69 1.78 2.03 1.89 1.80

Age
15-29 -.52 -.55 -.48 -.61 .40 .23 .07 .03
30-49 .05 .12 .02 .11 .10 .01 -.01 -.06
50-75 .29 .34 .26 .44 -.37 -.21 -.03 .05
Eta .16 * .18 * .15 * .19 * .24 * .14 * .03 .04

Education
Low -.07 -.03 .05 -.93 .01 .05 .42 .83
Medium .07 -.02 -.14 .10 .08 .03 -.04 -.07
High .08 .06 .10 .44 -.23 -.23 -.36 -.40
Eta .04 .01 .06 .25 * .08 .08 .25 * .36 ‘

Income
Low -.07 -.31 -.67 -.99 -.21 -.03 -.01 .07
Medium -.13 .04 .25 .50 .21 .06 .03 -.01
High .69 .45 .49 .62 .11 -.11 -.04 -.07
Eta .13 * .13 * .27 * .34 * .16 * .05 .02 .04
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Appendix 16 Video Watching and Magazine Reading, Life Environment and Positional 
Factors. SOM 1992 (Anova/MCA).

* Significant at .05 level

Comment: The dependent variables range in values between 1 and 7

Video Watching Magazine Reading
Rural Area Town City Metropolitan

Area
Rural Area Town City Metropolitan 

Area

Grand Mean 4.06 4.43 4.17 4.14 4.75 4.94 4.74 4.45
Age 
15-29 1.30 .95 .92 .65 .49 .38 .24 .54
30-49 .39 .20 .37 .22 -.05 -.15 -.07 -.10
50-75 -1.35 -1.05 -.91 -.93 -.28 -.16 -.08 -.39
Eta .51 * .40 * .37 * .33 * .16 * .14 * .08 .20 *
Education
Low -.43 -.32 -.25 .26 -.06 .01 .19 .12
Medium .51 .34 .22 -.22 .06 .15 .04 .04
High .10 .00 .00 .03 .05 -.42 -.22 -.10
Eta .21 * .15 * .09 .09 .03 .11 * .10 .05
Marital Status
Single .35 .32 .04 -.09 .24 .14 -.05 -.38
Married -.12 -.15 -.01 .05 -.08 -.07 .02 .22
Eta .10 .11 * .01 .03 .07 .06 .02 .16 *
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Appendix 17 Cinema and Theatre Going, Life Environment and Positional Factors. SOM 
1992 (Anova/MCA).

* Significant at .05 level

Comment: The dependent variables range in values between 1 and 7
( ) N Less Than 30

Rural Area
Cinema

Metropolitan 
Area

Rural Area Town
Theatre

City Metropolitan
Area

Town City

Grand Mean

Age
2.05 2.43 2.56 3.00 1.50 1.74 2.00 2.23

15-29 .93 1.22 1.30 .97 -.06 .00 -.06 -.03
30-49 .06 -.20 -.03 -.07 .07 -.05 -.03 -.13
50-75 -.70 -.81 -.73 -.86 -.03 .06 .06 .20
Eta
Education

.50 * .54 * .52 * .44 * .07 .04 .04 .12

Low -.46 -.36 -.77 -.54 -.12 -.12 -.34 -.49
Medium .40 .32 .22 -.11 .11 -.02 -.09 .05
High .52 .15 .48 .38 .13 .39 .41 .23
Eta

Class
.36 * .21 .36 * .23 * .15 * .17 * .26 * .24 *

Working Class .01 -.05 -.08 -.08 -.13 -.23 -.41 -.42
Farmer -.29 (-•77) (-.50) - .16 (-.24) (•32) -
Lower Middle Class .14 -.05 -.18 -.03 .15 .33 .03 .09
Upper Middle Class (.58) .65 .35 .34 (.69) -.53 -.57 -.37
Self-Employed -.12 .07 .20 -.24 -.06 .05 .34 .12
Eta

Income
.16 * .14 * .14 * .12 .28 * .26 * .32 * .25 *

Low -.19 -.05 -.02 .27 -.03 -.10 -.16 -.10
Medium .13 .04 -.09 -.11 .01 .02 -.15 -.13
High .27 -.06 .17 -.20 .09 .14 .45 .29
Eta .14 * .03 .07 .13 .05 .08 .22 * .15
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Appendix 18 Reading of Local and Foreign News, Life Environment and Positional Factors. 
SOM 1992 (Anova/MCA).

* Significant at .05 level

Comment: The dependent variables range in values between 1 and 4

Local News Foreign News
Rural Area Town City Metropolitan

Area
Rural Area Town City Metropolitan 

Area

Grand Mean 3.32 3.26 3.11 2.93 2.45 2.63 2.72 2.86

Age
15-29 -.32 -.23 -.32 -.23 -.34 -.25 -.16 -.34
30-49 .01 .07 -.06 -.03 .00 .04 -.04 .05
50-75 .17 .18 .27 .20 .20 .24 .16 .07
Eta .28 * .25 * .30 * .24 * .26 * .25 * .18 * .12

Education
Low .04 .17 .35 .10 .01 .02 -.05 -.14
Medium -.07 -.13 -.16 .02 -.09 -.08 -.03 .00
High .00 -.18 -.35 -.15 .37 .23 .17 .16
Eta .07 .23 * .36 * .13 .13 * .12 * .11 .15

Income
Low .05 .03 .14 .10 .07 -.02 -.03 .08
Medium .02 .03 .03 .15 -.07 .00 .02 .07
High -.27 -.11 -.19 -.25 -.03 .03 .01 -.14
Eta .14 .09 .16 * .24 * .08 .02 .03 .13

Marital Status
Single -.18 -.14 -.17 .02 -.12 -.13 -.06 .09
Married .08 .07 .08 -.01 .05 .06 .03 -.01
Eta .18 * .15 * .14 * .03 .10 .11 * .05 .08

Appendix 19 Leisure Practices and Life Environment. SOM 1988.

Rural Area Town City Metropolitan Area

1. Television 1. Television 1. Television 1. Television
2. Local Newspaper 2. Local Newspaper 2. Local Newspaper 2. Local Newspaper
3. Evening Paper 3. Evening Paper 3. Evening Paper 3. Evening Paper
4. Gardening 4. Magazines 4. Magazines 4. Books
5. Magazines 5. Outdoor Activities 5. Outdoor Activities 5. Magazines
6. Outdoor Activities 6. Excercises 6. Books 6. Something Extra
7. Something Extra 7. Gardening 7. Something Extra for the Family

for the Family 8. Something Extra for the Family 7. Outdoor Activities
8. Exercises for the Family 8. Excercises 8. Discussing Politics
9. Lotteries 9. Lotteries 9. Gardening 9. Exercises

10. Books 10. Books 10. Inviting People 10. Inviting People
for Dinner for Dinner

13. Video 13. Video 14. Video 14. Video
23. Cinema 20. Cinema 19. Cinema 18. Cinema
27. Theatre 25. Theatre 24. Theatre 19. Theatre
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