Communicating negative and/or sensitive information can be prob-
lematic. We might fear how people will react to such information,
which may cause disagreements, or even adverse outcomes. This can
also occur in whistleblowing, which is a practice of communicating
potential misconduct within organizations or companies. In this
case, whistleblowers may experience personal risks of being retal-
iated against after revealing the information. Within this context,
internet technology has been developed to offer a better method of
communication. For example, companies may adopt web-based
platforms that are more accessible and better suited to protecting
the anonymity of whistleblowers. Additionally, people can choose
to use social media to anonymously share negative information.
However, does this technology really matter? In response to this
question, this thesis attempts to provide more insights into the
adoption and disclosure of corporate whistleblowing systems by
considering their technological advancements.
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